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sat The Heat” 
lith Sweaters, 
oundation Urges 


A special release on summer 
ing of sweaters was distrib- 
ed to 2,498 radio and TV 
padcasting stations by the 
nitted Outerwear Foundation. 
Edward A. Brandwein, 

OA administrative secretary, 
ported excellent usage of the 
lease on stations from coast 
) coast. “We believe,” he said, 
hat this type of timely pub- 
tity has a definite impact on 

sale of sweaters in the sum- 
lertime.”” 

Text of Release 

The text of the release fol- 
ws: 

“Mother Nature and a famil- 

article of clothing have beat 
fence in the development of 
personalized, portable air- 
wnditioning system. 

“When temperatures and hu- 
aidity rise, you can gain only 


temporary relief by drinking ice 
water — or even by pouring it 
over your head. But strangely 
enough, you can beat the heat 
with a sweater. 

“How and why is a 
sweater the answer to the heat 
problem? Simply because other, 
more tightly woven fabrics in- 
hibit the circulation of air that 
carries off perspiration — and 
perspiration won't evaporate if 
fabrics stick to your skin or hold 
pockets of warm air. Nor will 
a lighter garment help as much 
as you think. Lighter, tighter 
woven fabrics can become al- 
most air-tight on a broiling day 

. preventing the cooling proc- 
ess of evaporation. 

“Sweaters, in contrast, are 
porous enough to permit air to 
circulate freely when it’s hot 
and humid . . . yet they'll pre- 
vent a chill and protect you 
from catching cold when you 
step into an _ air-conditioned 
room. Thus a sweater “air-con- 
ditions” you in outdoor heat or 
in cooled indoors. 


Expect Boost In 
National Sweater 
Week Promotions 


Sweater retailers are making 
plans to tie in on an active basis 
National Sweater Week, 
pt. 19 to 25,a survey showed. 
Participating in the observ- 
ace in varying degrees will be 
department stores, women’s spe- 
ialty stores, men’s wear stores, 
children’s wear shops and other 
outlets handling sweaters 
for all members of the family. 
Stores which tied in with the 
1959 Notional Sweater Week 
Promot'on were generally 
Pleased vith results in terms of 
Merease: interest in sweaters 
and actval sales improvement. 


Retailers who are enthused 
about the National Sweater 
Week idea point out that this 
type of strong national promo- 
tion has considerable impact on 
the average consumer. The 
more consumers are made aware 
of sweaters, the better prospects 
they become for sweater sales. 

Retailers plan to tie in with 
National Sweater Week in vari- 
ous ways. They will use adver- 
tising and promotional material 
supplied by the sponsoring or- 
ganization. They also will set up 
special displays of their own 
creation and use original news- 
paper ads beamed at the Na- 
tional Sweater Week theme. 

The larger department and 
specialty stores are expected to 
do the strongest promotional 

(Continued on Page 32) 


FTC Rules Against Retailers Banding 
Together To Form “Wholesale” Group 


Buying offices may not induce discriminatory price concessions 
from manufacturers either under the guise of conducting a whole- 
sale operation or with the pretense that the individual orders from 


member 


stores are entitled to quantity discounts because of the 


total they represent. This, according to Sidney S. Korzenik, execu- 


tive director and counsel of the 
National Knitted Outerwear As- 
sociation, is the effect of a Fed- 
eral Trade Commission case on 
which an initial decision was 
issued last week. 

Although it is not the first 
holding of this kind, Mr. Kor- 
zenick commented, it is a timely 
vindication of the position which 
the National Knitted Outerwear 
Association took earlier this 
season when warning members 
against yielding discriminatory 
favors to those employing such 
devices. His analysis of the re- 
cent decision was presented in a 
bulletin to Association mem- 
bers. 

Even though the case in- 
volved companies in the auto- 
motive accessories business, Mr. 
Korzenik pointed out that the 
questions it raised were identical 
to those raised by practices of 
certain buying offices in the 


Wage Increase Becomes 
Effective In Dye Plants 


A general wage increase of 


12% cents per hour in yarn 
dyeing establishments covered 
by the agreement made with 
the Textile Workers Union of 
America last year, became ef- 
fective on August 1. 

Harold Korzenik, counsel to 
the Guild Yarns Labor Confer- 
ence, indicated that the increase 
was provided for under the 
agreement signed last year with 
dyers serving the sweater trade 
in the New York and Philadel- 
phia metropolitan areas. 


ready-to-wear market. The re- 
spondents were 59 firms engaged 
in the purchase and resale of 
automotive parts and accessories 
who grouped themselves into an 
organization known as the 
Southern California Jobbers and 
sought thereby to wrest special 
concessions from manufacturers 
by representing their organiza- 
tion to be a wholesale company 
and hence entitled to wholesale 
prices. FTC Trial Examiner 
Earl J. Kolb concluded, how- 
ever, that the organization was 
not truly a wholesaler because it 
was controlled by the member 
firms which bought from it and 
declared it to be nothing more 
than a device used by its mem- 
bers for obtaining lower prices. 

The fact that the organiza- 
tion operates a warehouse does 
not alter the situation, the FTC 
trial examiner held. It serves 
only to assist its members in ob- 
taining warehouse distributor 
discounts to which they are not 
entitled. It is not, he added, 
“an independent jobber or ware- 
house distributor but instead is 
owned by the members, deals 
only with the members, and dis- 
tributes all allowances and re- 
bates received from suppliers, 
after deduction of all operating 
expenses, to the members in 
proportion to their individual 
purchases.” 

Confirms NKOA Advice 

Mr. Korzenik regarded the 
case as confirming the principle 
that buying offices in the ready- 

(Continued on Page 27) 
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safeguard your 


fallspun 


yarn investment 


Quality is a necessary require- 
ment of every product if it is to be 
the best. Give your product the 
protection of Fallspun. seasoned 
skills and yarn manufacture. Since 
1904 we have specialized in giving 
utmost value in woolen system 
yarns made from all fibers and 
blends of fibers. Call us directly at 
the mill or through any one of the 
following selling agents for prompt 


Service. 


FALLS YARN MILLS 


Established 1904 
WOONSOCKET, RHODE ISLAND. + POplar 9-9880 
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Stanley Porter, New York City + Pfizenmaier & Kirkland Co., Boston, Mass. -° W. J. Miller, Philadelphia, Penna. 
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Fundamentals of Warp Knitting — Part I 


By A. REISFELD 
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THE present series of articles is aimed to acquaint the reader 
with the primary aspects of modern warp knitting technology. 
Fechnical literature available on the subject is limited and largely 
out of date. This is particularly true of texts in English; here the 
fund of written knowledge on warp knitting is restricted to two 


books and a handful of articles 
occasionally appearing in textile 
publications.' It is hoped this 
series will meet the long overdue 
need for a definitive study of 
warp knitting geared to the re- 
quirements of those who are 
connected directly or indirectly 
with this important and growing 
branch of the knit goods indus- 
try. The writer has endeavored 
to satisfy the needs of personnel 
at every level of the trade-—mill 
superintendents, fixers, foremen, 
salesmen, executives, as well as 
students in the various textile 
and technical schools. 

Space limitations make it im- 
possible to treat each subject in 
the detail it deserves. The 
readers, however, are referred 
to relevant patent literature and 
other sources from which fur- 
ther particulars may be ob- 
tained. Those anxious to 
broaden their knowledge of 
warp knitting principles and 
practices are strongly urged to 
avail themselves of the refer- 
ences to patent specifications, ar- 
ticles and booklets. Many ideas 
contained in these references 
while frequently of only theo- 
retical interest may be adapted 
with practical advantage to solve 
a manufacturing problem or 
provide inspiration for the de- 
velopment of a new product. 

Only rudimentary knowledge 
of warp knitting is assumed on 
the part of the reader. The ac- 
tion of stitch formation, al- 
though probably known to most, 
is explained in detail because of 
its extreme importance in under- 
standing machine operation and 
fabric construction. In the first 
series of articles only the basic 
stitches and fabrics will be cited. 
Design, analysis and fabric en- 
gineering will be covered in a 
separate series of articles. 
Throughout the initial series the 
emphasis will be on the tricot 
branch of warp knitting. Raschel 
equipment and fabrics will be 
described only for the purpose 
of comparison with the tricot 


counterparts. Upon completion 
of the tricot articles, the author 
hopes to write a parallel series 
on Raschel knitting. 
DEFINITION OF WARP KNIT- 
TING — Warp knitting is a 
method of converting yarn put 
up in the form of warp into a 


FIGURE 1 


looped fabric. Each yarn of the 
warp in the course of knitting is 
kinked into a vertical or diago- 
nal row of loops termed, 
“wales. These interlace with 
those of the adjacent rows to 
produce a fabric. Warp fabrics 
are usually made in a flat form 
although in some cases they are 
knit tubular. The fabrics may 
be of solid, openwork, mesh or 
rib construction. 

A basic warp construction is 
illustrated in Figure | from 
which the interlacing of adja- 

(Continued on Page 5) 
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Sweater by Art Fashions, Inc.—9 gauge with lace—produced on the “READING” Full-Fashioned Outerwear Machine 


The designs are unlimited 


a. 

Profiteminded knitters like the “Reading” Full-Fashioned The versatile “Reading” Machine produces all-over lace and 
Outerwear Machine for fashioned-to-fit sweaters that com- mesh fabrics, stripes, and intarsia patterns. Fashions V-necks. 
mand the top of the market: for unlimited pattern possibilities ; knits double waistbands or cuffs. Body machines, and body- 
for clear, sharp color definition; for automatic features that sleevers in all practical gauges 9 through 39. 

speed the knitting operation. “re Textile Machine Works, Reading, Penna. 
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cent loops may easily be fol- 
lowed. One of the warp yarns 
has been drawn in heavy ink to 
indicate its path from loop to 
It will be seen the yarn 
a loop on one wale “and 
then on the other, advancing 
vertically in a zig-zag manner. 

DEFINITION OF WEFT KNIT- 
iwc—Another means of looped 
fabric manufacture is via the 
weft knitting system. There are 
several types of the latter—cir- 
cular, flat, purl, full-fashioned, 
etc. In all the variations of the 
weft knitting system the yarn is 
also kinked into loops, but, un- 
like in warp knitting, it is hori- 
zontally disposed in the fabric. 
Each horizontal row of loops, 
termed “courses,” is meshed 
with those of the upper and 
lower row. This may readily be 
observed from Figure 2 showing 
the loop configuration of a basic 
weft knitted structure commonly 
described as circular jersey. As 
in the previous illustration, one 
of the weft threads has been 
inked in to facilitate tracing it 
along one course of loops. The 
horizontal path of the weft yarn 
is clearly apparent. This consti- 
tutes the chief characteristic of 
a weft knitted as opposed to a 
warp knitted fabric, where the 
yarn path has either a vertical 
or diagonal direction. 

COMPARISON BETWEEN WARP 
AND WEFT SYSTEMS—Warp and 
weft knitted fabrics frequently 
compete with each other. Many 
warp knitters, unaware of the 
versatility, economics and pro- 
ductive potential of weft knit- 
ting are apt to make costly mis- 
lakes by attempting to introduce 
warp knitted materials where 
their weft counterparts are a 
better proposition. It should, 
therefore, be of more than aca- 
demic interest to draw a detailed 
comparison between the two 
systems. 

The principal difference be- 
tween the mode of manufactur- 
ing Warp and weft fabrics is that 
in the first, every needle in the 
machine is supplied with at least 
one yarn of its own, while in the 
‘cond, only one yarn is fur- 
tished to the needles at the knit- 
ling point. It is at this point 
where the yarn is taken by the 
teedles and converted into 
loops. Whereas in a warp knit 
machine provided, for example, 
with 1,009 needles, at least 
1,000 warn ends are required to 

€ af ric, a weft knitting 
machine  ntaining the same 


Joop. 


FEED 2 (x) () 


FEED | 


number of needles requires only 
one yarn for the manufacture of 
the knitted cloth. This statement 
is subject to a few minor excep- 
tions which do not really detract 
from its general validity. 

In order to increase the pro- 
ductivity of some of the weft 
knitting units, severai or several 
dozen yarn ends are fed simul- 
taneously to a corresponding 
number of knitting points. The 
output of weft equipment is di- 
rectly proportional to the num- 
ber of knitting points. Out of the 
many weft knit machines now 
in existence, the circular type 
should have the greatest interest 
to warp knitters because of its 
ability to produce a range of 
yardgoods in many cases di- 
rectly competitive with tricot or 
Raschel fabric. 

A modern, large diameter cir- 
cular weft knitting machine may 
have up to 108 knitting points 
commonly described as “feeds.” 
Such a machine is creeled with 
a like number of yarn packages 
or cones——one for each feed.” 
The needles both on warp and 
weft knitting machines perform 
with few execptions, a vertical 
reciprocating motion necessary 
for the loop-forming process. 
On warp knit machines all the 
needles are fixed in a horizontal 
bar as shown in Figure 3 and 
imparted collective reciprocating 
movement from a simple mech- 
anism. Feeding of yarn to the 
needles is also done collectively. 
For each up and down stroke 
of the needlebar occuring once 
per machine revolution, one row 
of loops is made across the fab- 
ric. The loop-forming action 
takes place only at a certain 
stage of the down stroke, the 
remainder of the stroke being 
preparatory in nature. Thus, the 
warp knitting machine produces 
its fabric intermittently in paral- 
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lel rows, one at a time. suitably timed, vertical move- 


As opposed to this, a multi- 
feed circular weft knitting ma- 
chine produces rows of loops 
progressively and continuously. 
Every individual needle is given 
a reciprocating motion at each 
feed so as to take the yarn pre- 
sented to it and convert it into 
a loop. The circular fabric is 
knit in a spiral manner with each 
feed contributing one row or 
circuit of loops as illustrated in 
Figure 4. Each row of loops is 
meshed with one above and be- 
low it to form a solid fabric. 

The method used for impart- 
ing an up and down movement 
to the needles on circular ma- 
chines is entirely different from 
the one employed on warp knit- 
ting units. Figure 5 portrays 
schematically an arrangement 
used for operating the needles 
on a circular machine. The 
needles slide in grooves of a 
vertical cylinder and can be 
moved up and down individually 
through their projections called 
“butts.” These are engaged by 
Stationary triangular cams A 
and B provided at each feed. 

The purpose of the cams is 
to transform the uniform rotary 
movement of the cylinder into 


ment of the needles. As the cyl- 
inder rotates, the needles come 
in contact with the slope of cam 
\ and are lifted above the cylin- 
der edge. At this stage they take 
the yarn supplied to them from 
a package via a yarn carrier. 
The needles ascend the cam 
slope individually and take the 
yarn one after another. Once 
fed with yarn, the needles are 
engaged by another cam B 
which forces them down below 
the cylinder edge to draw loops, 
one by one. The newly drawn 
loops are held in the hooks of 
the needles which now remain 
in the non-active down position 
until rotation of the cylinder 
will bring them to the next feed 
where the knitting cycle com- 
mences anew. 

The time taken here to knit 
one full row of loops is much 
longer than for knitting of one 
loop -since the row is assembled 
progressively from individually 
formed loops. In warp knitting 
the time is the same because all 
loops of the row are formed 
simultaneously. 

It may appear that warp knit- 
ting is more productive than weft 


(Continued on Page 7) 
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knitting since on a circular ma- 
chine as many loops are drawn 
concurrently as there are feeds. 
Thus, on a machine equipped 
with 108 feeds, 108 new loops 
are drawn at the same time. 
\lso, in one complete revolu- 
tion, the number of rows knitted 
by the machine is equal to the 
number of feeds, while a warp 
knit machine makes only one 
row per revolution. 

faking an extreme case of a 
30-inch diameter, 108 feed cir- 
cular machine revolving at 18 
rpm, the number of rows knit 
per minute will be 108 x 18 or 
[944 rows. 

Compared to the above per- 
formance, a modern tricot ma- 
chine knits at a rate of 
|,100-1,300 rows per minute. 
Yet, the number of courses or 
rows knit per minute is not a 
fair criterion of machine pro- 
ductivity. A better indication is 
provided by the number of loops 
formed per minute, as it has a 
direct bearing on the fabric out- 
put measured in weight or 
square yardage. To compare the 
output of a tricot unit and an 
\08-feed circular knitting ma- 
chine, we shall assume the aver- 
age gauge to be 28 and 20 
needles per inch, respectively. 

The number of loops pro- 
duced per minute on a 168-inch 
iricot machine, running at 1,100 
rpms, is: Number of needles in 
machine X rpm 

28 x 168 x 1,100 
= 5,175,000 loops 

The number of loops made 
on 30-inch diameter, 108-feed 
circular machine revolving at 
rpm, is: 

Number of needles in machine 
x rpm x no. of feeds 
30x 3.14 x 20 x 18 x 108 
= 3,725,000 loops. 
Thus, in terms of loop output 
the tricot machine is more pro- 
ductive than its circular rival. 

It must be realized here that 
108 feeds represent the highest 
lumber ever fitted on circular 
welt knitting equipment. An 
average jersey machine mounts 
32 to 64 feeds and is 20 inches 
in diameter. The optimum per- 
ormance of a circular machine 
applies only to plain fabrics of 
the jersey stitch type. as soon 
aS pattern work is undertaken, 
the speed of rotation must be 
reduced by a substantial margin 
with a corresponding loss in 
Production 

On the other hand, a tricot 
machine knits plain and pat- 


terned fabrics at almost the 
same rate. Only in rare instances 
is there need for appreciable re- 
duction in speed to cope with 
the rigors of pattern knitting. 
Also, the multi-feed circular 
machine poses problems in 
maintenance of uniform quality 
fabric due to plurality of yarn 
packages and individually set 
cams.* The spirality of courses 
too (see Figure 4) may adverse- 
ly affect the quality. On a tricot 
machine all knitting clements« 
are operated simultaneously and* 
uniformly to produce a regular, 
non-spiral fabric. 

Taking all the above factors 
into consideration, it is easy to 
see the productive superiority of 
the warp over the weft knitting 
system. As a matter of fact, 
present-day tricot machines pro- 
vide the fastest and most effi- 
cient means of cloth fabrication. 
They outproduce 10 to 20 times 
the weaving looms and every 
type of weft knitting machinery. 

The high output level of tri- 
cot machines does not neces- 
sarily imply that tricot fabrics 
are the most economical % 
manufacture. Far from it. As f 
will be shown later, on oz. per 
square yard cost basis, some tri- 
cot products may well prove 
more expensive than their weft 
knitting or woven counterparts. 

An important feature of warp 
knitting equipment is that it 
lends itself to substantial produc- 
tivity boosts through increase of 
the working speed. Within the 
last 10 years the operational rate 
of tricot machines has been step- 
ped up by almost 100 percent. 
There appears to be no theoreti- 
cal limit to the speed with which 
the loop-forming action can be 
performed.* The only restricting 
factor is the ability of the ma- 
chine assembly to function cor- 
rectly at high speeds and impart 
motion to the knitting#elements 
with the requisite precision. As- 
suming that the present pace of 
progress in tricot machine engi- 
neering will be maintained, there 
is no reason why the current 
operating speeds should not be 
doubled or even tripled in the 
forseeable future. 

While in warp knitting an in- 
crease in machine output is 
accomplished by stepping up its 
running speed, on circular 


equipment such practice is ruled 
out. There is a definite and fixed 
relationship between the ma- 
chine diameter and its speed, 
and to a certain extent between 


speed, number of feeds and type 
of work." This relationship is 
governed by the circumferential 
machine speed expressed in 
yards per second. for a multi- 
feed machine this speed is 0.75 
yards per second. For a machine 
with a smaller number of feeds 
on the same diameter, the speed 
is. one yard per second. The 
larger the machine diameter the 
lower must be the rpm’s to con- 
form the circumferential speed. 

The only way to boost the 
output for a machine of a given 
diameter and gauge is to in- 
crease the number of feeds. This 
is accomplished by making the 
distance C (Figure 5) between 
the cams as small as possible so 
that cam B of one feed is im- 
mediately followed by cam A 
of the next feed. Such close 
spacing of cams cannot be car- 
ried out too far because of the 
cam angle becoming unduly 
acute. The maximum safe cam 
angle is about 50° which has 
already been reached on the new 
multi-feed models. A_ steeper 
angle will result in the cam at- 
tempting to shear the butts off 
the needles instead of moving 
them up or down.’ 

The circular machine builders 
in their quest for high produc- 
tivity have set their sights at 180 
or even 240 feed units in 30- 


inch diameter. Orthodox cams, 
cannot be used here since their’ 


angle would have to bg around 
80° and, therefore, 
e.g., individual lifting jacks have 
been proposed for operating the 
needles.” 

Increase in multiplicity of 
feeds can theoretically be carried 
out until their number equals 
that of the needles in the ma- 
chine. Obviously, there cannot 
be more feeds than needles. 
With one feed per needle there 
will be an individual cam and 
yarn package for each needle. 
Under these circumstances, ro- 
tation of the machine will lift, 
feed and.Jower all the needles 
simultaneously. 

We, thus, arrive at.a knitting 
system which despite being weft 
has all the essential characteris- 
tics of a warp basis; namely, 
simultaneous operation of all 
needles and individual yarn for 
each. Such a machine built on 
the weft basis is not feasible 
owing to mechanical limitations 
and tremendous space require- 
ments for accommodation of the 
yarn packages — one thousand 
or more in number. 


On the other hand, the ma- 
chine constructed on warp basis 
is entirely practical and various 
models known in the trade as 


Maratti, Mil- 


been or are 


circular Milanese, 
lastic, etc., have 
being built. The cumbersome 
multitude of individual yarn 
packages is replaced here by 
warp spools mounted on the ma- 
chine superstructure. The yarns 
are supplied to the needles 
through rotating guide rings. 
The needles, instead of being 
moved by a complex cam or 
jack system, are given a collec- 
live reciprocating motion gener- 
ated by a simple mechanism. 
A warp knitting machine is 
essentially a fabric producer 
while a weft knitting unit is uti- 
lized in the manufacture of both 
fabric and garments. Although, 
baby shawls or specialty articles 
like glow mantles, sausage cas- 
ings, bandages, etc., are being 
knit on a warp basis, the latter 
is more restricted in range and 
scope as compared to what is 
being made on the weft prin- 
ciple. Weft machines, in addi- 
tion to fabrics, turn out com- 
plete garments like stockings, 
gloves, berets, hose, scraves, 
caps or semi-finished articles 
such as sweater, dress or under- 
wear lengths knit in string for- 
mation. Each garment is pro- 
ided with a welt, rib border, 
erned body and a pull thread 


for separating the individual 
lengths. 

Certain types of weft ma- 
chines, flat-bed and Cotton’s 


Patent, are capable of fashion- 
ing the fabric in the course of 
its manufacture through vary- 
ing the number of wales. In this 
way, the fabric or garment part 
may be shaped to follow any 
desired contour resulting in ar- 
ticles of superior fit. 

Despite some attempts to in- 
troduce fashioning on the warp 
knitting principle (U. S. Patent 
Nos. 1,783,847 and 2,170,697) 
no machines with a provision to 
fashion have been built on a 
commercial scale. 

While the weft knitting in- 
dustry is diversified and turns 
out an impressive array of ar- 
ticles, the individual machines 
per se are quite limited in scope. 
Weft machines are primarily 
specialty units designed to man- 
ufacture a narrow range of 
products. For example, a hose 
machine cannot make anything 
else but hosiery. A_ circular 

(Continued on Page 9) 
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has your knittin and | 
weaving problems 


“BANDWAGON” BULKIES ARE BIG 
IN COTTON ICE FASHION YARN 


Come on aboard! “Bandwagon” bulkies are setting a 
fast pace in today’s market—and for very good 
reasons. Nationally advertised Cotton Ice gives 
bulkies knit-in eye appeal (wonderful color, 
“SSS ture without excessive warmth or 
weight. Ask your A&E man today 

by Beldoch Popper, \ 
1410 Broadway, N.Y.C. about this famous dyed mercerized 
#2054 — Pineapple stitch Cotton Ice Shh VR yarn and the exciting fashions 


knit; modified boatneck. that it’s made for. 
S, M, L, $45 doz. 


merican & Efird Mills, INC. mount Holy, 


Also: Atlanta Boston Cleveland - Dallas - Detroit - Jenkintown - Kansas City - Los Angeles Nashville - Philadelphia - Providence St. + Havana 
Combed + Carded - Durene® Mercerized Dyed Yarns - Worsted - Orlon - Outerwear Blends - Textralized Yarn for Ban-Lon Garments - Industrial Sewing Thread + Circular Knit Finishing. 
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eweater machine for children’s 
sizes cannot be adapted for 
manufacture of men’s size 
eweater bodies. A plain jersey 
machine will not be able to knit 
mesh fabrics. As soon as color 
or stitch designs are to be intro- 
duced in the fabric, it becomes 
eessary to mount on the ma- 
chines a complex pattern mech- 
nism in the form of jacquard 
devices, peg drums, trick wheeis 
and striping boxes. Changing 
from one design to another 
ysually involves considerable 
jowntime and labor expended 

n rearranging or assembly of 
pattern mechanism clements on 
machines equipped with jac- 
quard devices, preparation of 
ew cards and fitting them on 
machine is a costly and time- 
consuming operation. 

While there are literally hun- 
dreds of weft machines, each 
engineered for a specific prod- 
uct, there are only a few types 
of warp knitters. For example, 
the tricot branch uses only two 
kinds—2 and 3 bar machines; 
95 per cent are of the first type. 
[he remaining types, like 4-bar, 
cut presser and Milanese, are 
so rare in this country that they 
can be ignored here. The fabric 
glove branch employs just one 
type—the Simplex machine. The 
Raschel trade makes use of 
three types — general purpose, 
lace and elastic net machines. 

Warp knitting machines have 
4 very extensive pattern scope 
coupled with ability to accom- 
modate a wide range of yarns 
and counts. Thus a 2-bar tricot 
machine can knit an almost un- 
limited line of designs in mono- 
tone or contrasting colors, open- 
work, surface effects and mesh 
without resorting to special 
mechanisms or attachments. It 
can utilize yarns ranging from 
0 denier nylon up to 20/1’s 
cotton. Change of pattern is 
carried out by assembling chain 
links in a suitable sequence, a 
procedure which often may be 
completed within minutes. Since 
he links are reusable, the cost 
of pattern change is quite small. 

The 3 and 4 bar machines 
have even greater design scope 
than the 2-bar models. These 
multi-bar tricot machines can 
knit anything made on a 2-bar 
unit. Moreover, a 2-bar ma- 
chine may be converted into a 
bar by addition of the third 
bar assem ly, 

A 3-bs> cut presser tricot, de- 
spite bein. a specialty machine, 


is capable of producing any 2 
and 3 bar fabrics. Such facility 
in pattern change and conver- 
sion from one ciass of work to 
another is not available on weft 
knitting equipment, where each 
machine is designed to turn out 
one specific product. Also, the 
range of yarn counts knittable 
on any particular weft machine 
is much more limited than on 
warp machines. 

‘The same holds true in Ras- 
chel branch, with the possible 
exception of lace machines 
mounting a complement of 18 


to 24 guide bars. On_ these 
machines, changing from one 
pattern to another cannot be 


accomplished as quickly and in- 
expensively as on tricot or 
general purpose Raschel units. 

Another significant difference 
between the warp and weft sys- 
tems lies in the number of pos- 
sible stitch variations and means 
for producing them. The term 
stitch denotes a certain mode 
of yarn interlacing. Despite a 
seemingly large number of wett 
knit stitches, there are only 
three basic ones—plain, tuck 
and float. Such stitches like rib, 
purl, inlay, eyelet, float-plate, 
reverse plate, welt, held, racked, 
transfer, etc., are either adapta- 
tions or modifications of the 
above three. 

All the stitches are obtained 
by selecting the needles to knit, 
tuck or welt (non knit) with or 
without the assistance of loop 
transfer points: The selection is 
effected by appropriate setting 
of cams at each feed in conjunc- 
tion with a needle set-out (long 
and short butts) or such means 
as pattern wheels, jacquard units 
and peg drums. 

Warp knitting knows no prac- 
tical limit as to the number of 
stitches or their combinations’. 
The stitch may be varied at 
every course on every bar just 
by suitably assembling the links 
on the pattern chain. There is 
no individual setting of cams, 
wheels and jacquards. 

The freedom of stitch com- 
bination enables the warp knit- 
ter to engineer a fabric, from 
a given yarn count and machine 
gauge, with a predetermined 
degree of stability, stretch, 
weight, porosity, strength and 
opacity. This is not possible in 
weft knitting, where with a 
given machine and yarn count 
only one type of fabric can be 
made in a limited range of 
weights. 


As for the economics of fab- 
ric manufacture, weft knitting 
offers a number of important 
advantages over its warp rival; 
namely: 

1. A weft knitting machine 
knits directly off yarn packages, 
whereas warp knitters must 
have the yarn furnished on 
beams. The expense on a pound- 
age basis of beam preparation 
is quite appreciable, especially 
on fine denier materials. 

2. To produce a solid fabric, 
e.g., jersey of a certain weight 
per square yard, the warp ma- 
chine must use about twice as 
line yarn as a weft unit requires. 
Chis is because solid warp fab- 
rics are as a rule made on two 
bars each requiring a warp of 
its own. The fabric weight is 
compounded here by two sets 
of yarns, whereas in the case of 
weft constructions only one set 
of yarns contributes to fabric 
weight 

lo quote an example, a cer- 
tain 2-bar tricot jersey used for 
ladies’ underwear and weighing 
4.16 ounces per sq. yard is 
made of 75 denier rayon on 
both bars. In competition to it 
we have a circular jersey under- 
wear cloth weighing 4.31 ounces 
per sq. yard made of 150 denier 
rayon. With the price (in Oct., 
1959) of 75 denier rayon at 
$1.14 per Ib. and 150 denier at 
82 cents per Ib., the cost of 
yarn per sq. yard of tricot jersey 
is about 30 cents and circular 
jersey about 22 cents. For this 
type merchandise, a cost differ- 
ential of 8 cents per sq. yard is 
considered very high. 

The circular knit fabric also 
carries an added advantage of 
being tubular, which is more 
economical in cutting and sew- 
ing. It might follow from above 
that in the sphere of ladies’ un- 
derwear, tricot jersey is not 
competitive. This, however, 
would be an erroneous conclu- 
sion. The fact of the matter is 
that, despite the greater mate- 
rial cost, tricot underwear fab- 
rics, particularly of synthetic 
fiber yarns, enjoy universal ac- 
ceptance for reasons which will 
be explained later on. 

For the manufacture of jersey 
cloth of cotton and blended 
yarns, the tricot machine re- 
quires good quality, relatively 
expensive material, otherwise 
poor knitting efficiency ensues. 
Circular machine, on the other 
hand, will tolerate a lower 
grade and hence cheaper raw 


an 


showing 
objectionable incidence of im- 
perfections. 

It is in the field of cheap, 
volume jersey goods like cotton 
polo shirting where the circular 
machine is vastly superior in 


material without 


material and manufacturing 
economy over its tricot com- 
petitor. Thus, a 64-feed ma- 
chine expressly designed for 
knit shirt fabric production has 
an output of 32 Ibs. per hour 
using 20/1’s cotton yarn. 

Larger machines with 96 
feeds turn out double poundage 
and the length of fabric knit 
per hour may reach a stagger- 
ing 125 yards. With all the 
speed and efficiency of a mod- 
ern tricot machine, it would be 
impossible to produce a warp 
jersey fabric suitable for polo 
shirting or similar end-use at a 
price competitive to that of cir- 
cular jersey. 

Finally, circular machines re- 
quire smaller capital invest- 
ment, less floor space and power. 
Having discussed the relative 
merits of warp and weft knit 
systems, we shall now condense 
it into a brief summary. 

ADVANTAGES OF WARP Sys- 
TEM Over Wert — Following 
are the chief advantages of the 
warp system of knitting over the 


weft method of knitted cloth 
manufacture: 
1. A tricot or Raschel ma- 


chine is capable of knitting al- 
most any type of fabric, while 
a given weft unit is restricted to 
one class of product. 

2. Warp knitting machines 
do not as a rule require special 
attachments for pattern work. 
Changing from one style to an- 
other can be accomplished 
quickly and with little expense. 
Weft machines require many 
pattern attachments, and 
changeovers are costly and time 
consuming. 

3. On warp machines there 
is no need for substantial re- 
duction in speed when running 
on pattern work. However, weft 
knitters suffer drops in produc- 
tion once patterns are run. 

4. It is easier to maintain 
consistent quality fabric on warp 
machines, because all knitting 
elements receive a_ collective 
movement and yarn feeding is 
kept under strict control. On 
circular weft units there are a 
large number of feeds and cams 
imparting individual movement 

(Continued on Page 13) 
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ACRYLIC FIBER AD\ 


The word is getting around about Caron’s special blend of 
this great new Orlon 21 development . . . how these elegant 
new yarns with the wool-like look and touch make what 
knitters call “THE FINEST BULKY-KNIT SWEATER 
EVER MADE FROM A SYNTHETIC FIBER.” 


_ Naturally, Caron is pleased to announce the availability of 
this luxurious new yarn — proving that once again, Caron 
is out in front with the new yarns you want! 


duPont trademark 


“4 Worsted + Orion + Nylon «+ Acrilan « Alpaca + Mohair Caraloft +. Carafrost + Carave/ + Yarns for Ban-Lon® Garments 
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he knitting elements. Each 
eed is a potential source of 
regularity unless set absolutely 
yniform with other feeds. 

5. The number of stitch pos- 
sibilities and combinations ap- 
plicable to the warp system are 
almost unlimited as compared 
to restricted stitch range of the 
weft system. Thus, laces and 
trims involving intricate pat- 
terning are completely beyond 
the scope of weft knitters. 

6. It is entirely practical on 
the warp system to construct 
fabrics with predetermined 
physical properties, run resist 
characteristics and texture 
merely by varying the stitch 
set-up. Such facility is not avail- 
able in weft knitting, where the 
fabric as a rule is prone to run- 
ning and has fixed characteris- 
tics peculiar to the given type 
machine it was made on. 

The machine work load in 
the warp knitting industry is 
much higher than in the weft 
industry trade. For example, 
only three 96-feed jersey units 
may be attended by an opera- 
tive, as against 8 to 12 tricot 
machines. 

ADVANTAGES OF 


WEFT Sys- 


rEM OVER WARP—Listed below 
are the advantages which the 
weft method of knitting clearly 
possess over the warp: 

1. Weft and particular 
circular knitters produce cloth 
at a lower cost than warp ma- 
chines on weight per square 
yard basis. The reason: coarser, 
hence cheaper yarn and climi- 
nation of warping expense. 

2. Weft knit machines are 
able to produce semi-complete 
garment lengths or parts thereof 
in string formation, fashioned 
or tubular. This is not feasible 
in warp knitting. 

The tubular form of fab- 
ric (off circular cquipment) 
constitutes an advantage in dye- 
ing, finishing, cutting and sew- 
ing. Processing of flat warp 
fabrics is more difficult and ex- 
pensive. 

4. Multifeed circular jersey 
machines require less capital 
investment, floor space and 
power than tricot. Air condi- 
tioning and temperature control 
is not essential. 

(1) Complete bibliography to be 
published at conclusion of series on 
Orlon, if space permits, as separate 
article. 


(2) “The Procedure in Searching 


Patent Literature”, The Textile Man- 
ufacturer, June, 1955. Patents on 
warp knit and allied subjects may 
be found in the index or abridge- 
ments under the following classifica- 
tion: (a) U.S. Patents, Class No. 66; 
(b) English Patents, Class 74: (c) 
German Patents, Class 25a. 

(3) C. Reichman, “Brinton Com- 
pany Develops 168 Feed Jersey Fab- 
ric Machine”. Knitted Outerwear 
limes, Oct. 4, 1954, p. 3. “Circular 
Knitter Has 96 Feeds”. Textile 
World, Jan. 1948, p. 141. 

(4) J. Blore, “A New Way to Set 
Knitting Machines”. Textile World, 
Oct. 1956, p. 100. 

(5) A. Reisfeld, “The Tricot Mach- 
ine of the Future’, Knitted Outer- 
wear Times, July 1, 1957, p. 5. 

(6) “Wahl der richtigen Maschin- 
engeschwindigkeit” (Choice of proper 
Machine Speed), Wirkerei & Stric- 
kerei Technik, Oct. 1958, p. 71, also 
Aug. 1958, p. 24. 

(7) “Latch Needle Operating Con- 
ditions” by E. T. Petrow, Textil 
Praxis, Aug. 1959, p. 803. 

(8) “Betrachtungen zu 240 Sys- 
temigen Rundstrickmaschine” (Con- 
sideration of 240 Feed Circular 
Machine) Wirkerei &  Strickerei 
Technik, March 1959, p. 89. Also 
Dec. 1958, p. 73 and Feb. 1959, p. 
74. 

(9) A. Reisfeld, “Pattern Scope of 
Tricot & Raschel Equipment” Pt. 1. 
Knitted Outerwear Times, Aug. 19, 
1957. 

(10) E. 
ton in Tricot Knitting” 
dustries, April 1951. E. Shinn, 


Hessler & H. Kieke “Cot- 
Textile In- 
“Warp 


Knitting Research Indicates Higher 
Efficiency in Cotton Tricot Knitting”. 
The Knitter, July 1952, p. 31. F. 
Schmidt, “To Knit Cotton Tricot”, 
Textile World, Jan. 1956, p. 123. 
A. Reisfeld, “Utilization of Cotton 
Yarns on Warp Knitting Equipment”. 
Knitted Outerwear Times, May 10, 
1954, p. 11. 

(11) J. Speizman, “Mill Gives 
Operating Hints on New Circular 
Knit Machines”, Textile World, June 
1946, p. 108. 


Sept. Proclaimed Nat'l 
Wool Month By President 

September has been pro- 
claimed “National Wool Month” 
by President Dwight D. Eisen- 
hower. “National Sweater Week” 
falls within the same month, 
from the 19th-2Sth. 

President Eisenhower noted 
that this year marks the “200th 
anniversary of the recognition 
of wool production and wool 
manufacturing in the United 
States as an industry.” 

The President further pointed 
out that the wool industry is 
“nation-wide in scope — evi- 
denced by the fact that in more 
than 3,000 of the 3,068 coun- 
ties of the United States there 
are wool production or textile 
operations, with wool grown in 
every one of the SO states.” 


Our collection of resort and spring knitwear 
of real distinction is now completed. 


SUN AND FUN FOR SIXTY ONE 


_ SHOWN BY APPOINTMENT ONLY 


The Lion Knitting Mills Co. 


3256 West 25th Street a Cleveland, Ohio 


Designers and Creators of High Quality Sweaters and Knitted Shirts for Men 


New yarns, new fabrics, new designs await the approval 


of the outstanding men’s knitwear distributors 7 
from Coast to Coast. 
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STONEHILL 
FIRST AGAIN... 


THE MosT VERSATILE 
* BULKY MACHINE IN THE WORLD! 


ON MACHINES CORP... 


174 SCHOLES STREET * BROCKLYN. 6G. N. Y. 
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Italian Ladies’ Sweater Styles 


Versatility Stressed In Summer Wear Collection 


This heat wave favorite is suitable for casual country use 
as cardigan jacket or by itself. It can be worn dressed up 


too, for town wear. 
Two bold and wide stripes are the only 
ornaments on this otherwise traditional 

A little warmth, a lot of comfort make this long short sleeve polo shirt shown here in a 

sleeve pullover a popular accessory in freely Aire mesh fabric, 


i . Sh in gingham gn 
Sleeveless comfort makes this gingham 


knit an ideal hot weather fashion trick. 


Perfectly round neck needs no further 
adornment. 


Sleeveless, boat neck and multi-colored 

horizontal stripes—features combined to 

form this casual and useful summer knit 
shirt. 


Cardigan or sweater, this attractive pock- 
eted, white trimmed creation features a 
wide open neckline on top for added ver- 
satility. 
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FINEST 
45s/2-ply 
COMBED COTTON 


IN THE WEST, CONTACT SAMUEL S. KLEINBERG ASSOCIATES 
824 SO.LOS ANGELES ST., LOS ANGELES, CAL. » MAdison 3-2164 
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BREAKTHROUGH 
IN COTTON KNIT 
SPORT SHIRTINGS 


| “KNITURA” 


LIGHTWEIGHT 
... ushers in a new era of profit in knit sport shirts. Now — at the price of 
7 ” ordinary shirtings — you can offer the superior value and fashion appeal 
_ of this hard spun 2-ply long staple combed cotton yarn. 


. . looks and feels like the finest cotton imports. Your customers will welcome 
its lightweight comfort... excellent drape and fit. . . fine, soft hand . 
superior luster . . . wide range of handsome colors and patterns. All these 
_ advantages — and they're available at POPULAR PRICES, no higher than 
ordinary single-ply knits! 


. will be the highlight of the country’s top sport shirt lines for Spring. This 
fabulous fabric can be your big profit-maker for many seasons to come. 


Knitwear Since 1864 
991 Sixth Avenue, N. ¥Y.18, N. Y.* Wisconsin 7-9314. 
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‘THE JSD... 

FOR 24 FEED 

YARDGOODS JACQUARD PRODUCTION 

. WITH UNLIMITED PATTERN RANGE For yardgoods production of Jacquard 
knit fabrics ... the Model JSD . . . 24 feeds .. . 24 Jacquard automats .. . 4 color yarn changers 
... 30” diameter . . . up to 20 needles per inch. Piqué . . . Twill Back ... Blister... Rib... 
Tuck . . . Two-Three-Four Color Welt Back Fabrics . . . Unlimited Pattern Range. Ideal 
for high production of unique fabrics. Ask for 


complete details on this new model, the JSD. WILDMAN JACQUAR D 


WILDMAN JACQUARD CO. © 1210 Stanbridge St. * Norristown, Penna. « Manufacturers of HEMPHILL BANNER Knitting Machines 
A subsidiary of Draper Corporation, Hopedale, Mass. 
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Wholesaler Help 
With Inventory 


Control Required 


MINNEAPOLIS, Minn. — 
Wholesale distributors can share 
in the country’s economic 
erowth during this decade if 
they will provide the service re- 
tailers want, Frank X. Kiefer, 
editor of Department Store 
Economist, told the regional 
convention of the National As- 
sociation of Textile and Apparel 
Wholesalers here. 

He urged wholesalers to: 

See to it that salesmen are 
trained properly—that they “un- 
derstand the importance of sell- 
ing your services—that you can 
offer fast delivery and have the 
retailer maintain a proper in- 
ventory. 

Examine desirability of ac- 
quiring a data processing sys- 
tem. 

Study effects of retailer ad- 
vertising, so inventories of fast 
moving items can be maintained 
properly. 

If salesmen are trained and 
qualified to inventory stocks, 


Carr New Koret Ad Mar.; 


Co. Announces Changes 

SAN FRANCISCO, Calif.— 
Koret of California has an- 
nounced the appointment of 
William B. Carr as advertising 
manager. 

He was formerly advertising 
and promotion director of 
Swissair North America, with 
headquarters in New York. Be- 
lore joining Swissair, he served 
as advertising manager of the 
Wamsutta Fabrics Division of 
M. Lowenstein and Sons and as 
sales promotion supervisor for 
Dan River Mills. 

Koret also named three new 
members to its administrative 
staff. 

Miss Katherine Lutz has 
been appointed supervisor of 
the’ production and Pattern De- 
partment, Mrs. Phyllis Niederer 
is the new assistant personnel 
manager, and Miss Carol Math- 
er has joined the Styling De- 
partment as assistant designer. 


William Hengerer Stages 
Knit Dress Promotion 
BUFFALO, N. Y.—“Cotton 


knit is the season’s most excit- 
ing idea.’ said The William 


write reorders, help maintain 
complete stocks and eliminate 
“never outs,” make sure the 
retail buyer knows it. 

“This is a particularly impor- 
tant service to branch or re- 
gional stores,” Kiefer said. 

Work With Retailer 


Sam Druy, vice president of 
Dayton’s, a leading department 
store here, told the session, 
“You should work closely with 
the retailer in assisting in the 
counting of stocks, in balancing 
of inventories and in attention 
to his back orders.” 

“You want retailers to work 
with you on a regular basis and 
to accomplish this you must be 
able to assure them that you 
will help maintain a low inven- 
tory position with fast service,” 
he said. 

Druy warned that distributors 
of national brands will have to 
make up their minds whether 
they want to sell to discount 
houses or traditional retailers. 

Trying to sell to both, he 
said, “will lead to both types of 
retailers turning away from na- 
tional brands to the develop- 
ment of private brands.” 


Hengerer Co. in staging a pro- 
motion on cotton knit dresses in 
its All Day Dresses department. 

Tagged at $10.98, the dresses 
were Offered in a 10 to 20 size 
range. In extolling the virtues of 
cotton knits, Hengerer’s stressed 
their fit, resistance to wrinkles 
and fashion appeal. 

Two featured styles included 
a cardigan neckline with briel 
sleeves in back, plum or green 
on gray; and a dress with neck- 
line designed for gold chains. 
elasticized at the waist, slim of 
skirt, in red or gold. 


Kimaid & Mattar Plans 


Move To Larger Quarters 

BUFFALO, N. Y. — Kimaid 
& Mattar, men’s and boys’ 
knitted outerwear retailer, will 
soon move from its present lo- 
cation at 2208 Seneca Street to 
a new and much larger store 
one block South on Seneca 
Street. 

Antoine Kimaid, president of 
the firm, said the new store will 
be one of the largest men’s and 
boys’ wear outlets in the Buffalo 
area, with well rounded assort- 
ments of knitted outerwear by 
leading manufacturers. 


David Rosenblatt, president 
Manufacturers, poses with winners of the 23rd season of the Knitgoods 
Bowling League at a banquet at Sciolla’s Supper Club. Na-Lor Knitting 


Co. team won the team trophy. 


Pennsylvania District, Knitted Outerwear 


Left to right: Harry Dietch of Wilshire 


Knitting Mills; Stanley Matzkin of Devon Knitwear Co.; Mr. Rosenblatt; 
Aaron Frank of Na-lor Knitting Co.; Irving Cohen and Anthony DiAngelo, 
both of Na-lor. 


Bobbie Brooks Buys Land For Future 
Expansion; Net Income Rises 61% 


CLEVELAND, Ohio — An- 
ticipating future expansion 
moves, Bobbie Brooks, Inc., has 
acquired 98,000 square feet of 
land and buildings adjoining its 
main offices and distribution 
center at 3830 Kelley Avenue. 
The land will be used for gen- 
eral offices and warehousing. 

Purchased from Commercial 
Motor Freight, Inc., the new 
property will be used for antici- 
pated additional expansion of 
the Cleveland operations, Mau- 
rice Saltzman, president, ex- 
plained. 

The amount of money in- 
volved in the transaction was 
not disclosed. The property in- 
cludes a brick office building, 
loading dock and storage fa- 
cility. 

Earlier this year the company 
purchased another tract of 
20,000 square feet of property 
on the southwest corner of East 
40th Street and Kalley Avenue, 
also adjoining its present facili- 
ties. 

Bobbie Brooks is currently 
completing and occupying its 
new 87,000 square foot main 
office building and distribution 
center, and occupies another 
53,000 square feet of space here 
as part of its headquarters op- 
eration here. 

Earnings Report 

Net profits of Bobbie Brooks 
for the fiscal year ending April 
30 showed an increase of 61 


per cent over the preceding 
year, as reported by the firm 
to its stockholders; $1,651,800 
was earned for fiscal 1960, as 
compared to $1,028,900 for 
fiscal 1959. 

Net sales totaled $35,721,- 
000, an increase of $10,706,- 
400, or 43 per cent, over the 
sales of $25,014,600 in the pre- 
ceding fiscal year. 

The number of retail stores 
offering Bobbie Brooks apparel 
to the public increased 10 per 
cent during the fiscal year to a 
total of 6,600, and average 
annual purchases per retail 
dealer rose nearly 30 per cent. 

The company’s manufactur- 
ing and distribution facilities at 
April 30 totaled over 500,000 
square feet, compared with 
240,000 square feet a year ago. 
A total of $1,420,000 was 
spent during the past fiscal year 
for additions and improvements 
to these facilities, with an addi- 
tional $750,000 to be spent this 
year for completion of capital 
improvements now under way. 

Capacity of the company’s 
manufacturing plants now totals 
about 6% million garments a 
year, compared with 342 mil- 
lion a year ago, and 40 con- 
tractor plants also make Bobbie 
Brooks apparel under the com- 
pany’s close supervision. The 
company’s 10 plants accounted 
for approximately 55 per cent 
of total production, 
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The 
permanent 
crimp in 
the yard 
puts 
the plus 
in 
Ban-Lont 
fabrics 
and 
earmentg 
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~Ban-Lon 


Quality Control Program 


For your protection, all fabrics 
and garments which carry the 
famous ““Ban-Lon”’ trademark 
must undergo and pass rigid 
tests for quality and performance 


knitwear gives you 


4 4 profit pluses 
for better selling... 


= 


+ 


Skilled Technical Staff 
Technical help from the Ban- 
‘roft Company and its licensees 
s readily available to give you 
assistance and advice in carry- 
ing out your “Ban-Lon” program 


customer satisfaction 


Nation-Wide Marketing 
Program 


Trained marketing personnel 
visit stores throughout the 
country regularly to acquaint 


merchandise managers, buyers, 
and sales personnel with the 
unique advantages of ‘““Ban-Lon’”’ 


\ 
fabrics and fashions, as well as 
Ny with the latest developments 
Unique “Ban-Lon” 4 
must pass rigid quality and performance tests. 


Properties 


The permanent crimp in the 
‘*Textralized’’ yarn assures: 
e soft, luxurious hand 
e excellent stability 
e resistance topilling, wrinkling 
e remarkable absorbency 
e sharp, bright colors 
e added bulk with less weight 


For further 
information, contact 
your source 

of supply or write 

< “Everglaze”’ 

Marketing Division, 
vs P. O. Box 189, 


Wilmington 99 
FOR YOUR PROTECTION Del ‘ 


Fabrics and garments which carry these trademarks 


“Evergiaze” Marketing Division, Wilmington, Delaware, supervises the international merchandising of products approved to carry the Joseph Bancroft & Sons Co. trademarks “Ban-Lon’” and/or “Evergiaze”s 
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Ladies’ and Misses 


Boston Stores Spotlight Flat Jersey 
Knit Dresses For Vacation And Travel 


BOSTON, Mass. 


Many department store windows here fea- 


wred knit dresses in July to interest vacation travelers. Filenes 
devoted three windows on the main thoroughfare for a presenta- 
ion of the Kay Windsor medium-priced line and promoted wrinkle 
hedding properties and the advantage of flat light packing. 


[he array consisted of flat 
ersey knits of wool in one and 
wo piece outfits, and while styl- 
ng tended toward simplicity 
there was good variety. Red, 
loden, heather brown, grape 
and blue appeared most often 
in bright shades. 

Trims for the two-piece com- 
binations favored striping used 
for edging, and necklines were 
high to moderate. Practically all 
me-piece garments were deco- 
rated with wide matching belts 
with plastic, bone, leather or 
cloth covered buckles, also 
matching. Three-quarter sleeves 
were used about as frequently 
as the long, and there was ex- 
tensive use of metallic pin nov- 
elties about the collars or 
shoulders. 

One style featured in bright 
blue had a jacket trimmed with 
live white buttons. The right 
side of the jacket collar lapped 
point about two inches 
above the left. A metallic pin 
entwining two rings was used 
to fasten the upper lapel in po- 
sition. 

One of the single piece dresses 
had a sailor style collar and a 
three-button placket loose at 
the point of the tab. A two-inch 
belt ribbed horizontally was 
(immed with a matching car- 
dinal buckle. Ribbing was also 
ued on the cuffs of the three- 
quarter sleeves. 

Neckline Treatments 

More emphasis appears to 
have been placed on neckline 
styling on the one-piece dresses. 
One design had a loose roll col- 
lar that slipped through a wide 
loop at the V of the neck to 
form a bow with points three 
inches wide. The fullness of the 
collar created the illusion of a 
handkerchief tie and the loop 
created a squarish neckline. 

Another collar style used for 
one-piecers consisted of a Peter 
Pan collar edged with three 
(Ws of eyelet stitching which 
also extended down the three- 
inch placket. A single button 
lasten was used on the placket. 


A semi-oval of ribbing form- 
ing a low yoke was used on a 
third style to be worn over a 
white knit blouse designed with 
a narrow fashioned collar and 
three bution placket. Three- 
quarter push-up sleeves were 
used for this selection, and a 
silver metallic buckle was used 
to decorate the two-inch wide 
belt. The wide belt was gen- 
erally used on all one-piece 
models, but there were one or 
two styles with a more mascu- 
line narrow pointed belt end 
held into position by a loop. 
When the narrow belt was used, 
fancy stitching was frequently 
used to decorate the collar and 
diagonally about the joining 
point of arm and sleeve. 

Many of the two-piece dresses 
shown here this season have the 
open front jacket worn over 
knit or woven sleeveless blouses, 


but Filenes featured button 
front fashions somewhat simu- 
lating light cardigan styles. 
While solid shades predomi- 


nated in the one-piece dresses, 
accent was on trims in contrast- 
ing shades for the jackets of the 
two-piece outfits. On one long- 
sleeved jacket with a high roll 
collar and four buttons extend- 
ing down the front, the one inch 
of horizontal ribbing on the 
button band was edged on 
either side with one-half inch 
of white. The same motif was 
used on the top and bottom of 
the collar and also on the hem. 


NRMA Prepares Analysis 
Of The Teen-Age Market 

A new analysis of the teen- 
age market, with proposed 
methods for promoting and 
merchandising to this growing 
age segment, has been issued 
by the National Retail Mer- 
chants Association. 

The eight-page pamphlet, en- 
titled “Promoting to the Youth 
Market,” contains the proceed- 
ings of a recent forum held by 
the sales promotion division of 
NRMA. 


European Skiers 


Favor Brightness 


SYRACUSE, N. Y.— The 
preference of Europeans for 
bright colors for after-ski and 
active sportswear will be incor- 
porated in Marine Sports, Inc., 
fall line, according to Arthur 
Silverman, owner. 

As a result of his recent Eu- 
ropean tour, which included 
visits to top custom tailors in 
16 cities, Mr. Silverman re- 
ported that blue dominated the 
color scheme, with olive green 
and violet receiving attention 
for combinations. 

“The trend is away from 
bulky type clothes leaning to- 
ward the severe tailored variety 
with wide-away collared sweat- 
ers, the jumper worn under 
showing at the neck,” he stated, 
“and the sweater-jacket called 
‘Janker, originally an after-ski 
coat, is now worn over sweaters 
for active skiing or in place of 
sweaters under windbreaker type 
of parkas.” 

Stretch pants made of a mix- 
ture of wool and Helanca yarn 
should become increasingly pop- 
ular, Mr. Silverman said. “They 
hold their shape without sag- 
ging and don’t require pressing. 
Both skiers and spectators have 
adopted them for wear on the 
slopes or on the streets.” 


Sweater Club Idea 


Pushes Early Sales 

NIAGARA FALLS, N. Y.— 
Jenss Department Store, here, 
demonstrated how to stimulate 
women’s sweater business in the 


Striking window display 


of knit dresses at Filenes. 


heat of midsummer. 

It conducted a “July Sweater 
Jamboree” that produced buy- 
ing activity in the ' women’s 
sportswear sections of all three 
Jenss stores in the face of the 
hot weather barrier. 

Jenss used the “July Sweater 
Jamboree” theme to launch its 
Sweater Club operation, aimed 
at attracting pre-season busi- 
ness on a layaway basis. The 
store offered to hold any sweater 
in layaway until wanted for a 
down payment of $1. 

Promotions Used 

Jenss promoted the Sweater 
Jamboree with a variety of 
media, including extensive point 
of sale display, window display, 
full-page newspaper advertising 
and direct mail. 

The store put particular em- 
phasis on famous brands of- 
fered in the event, including 
Designer Original, Remark 
Knitwear, Pandora, Talbott, 
Bernhard Altman, French Knit, 
Bobbie Brooks and Helen Har- 
per. 

Here is the sales pitch used 
by Jenss in going after Sweater 
Club trade: 

“Top listing for Fall, whether 
it's back to school, back to 
work or a trip abroad is a 
sweater wardrobe. Just think, 
with our Sweater Club arrange- 
ment you can pick up four 
sweaters, pay only a dollar and 
lay them away until you're ready 
for them.” 

The store also offered to 
store sweaters without charge 
until customers could pick them 
up for Fall usage. It was hoped 
to stimulate further sales with 
new and attractive displays. 
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Buy cross yarn and see the difference 


cross quality makes in your knitted fabrics. — 


REPRESENTATIVES 

Cart Miller & Sons Oliver Cross Devid F. Swain & Co. J. Allison Devent, Jr. 
40 East 34m Street 808 First Nationa! 7 Balo Avenve P.O. Box 529 105 W. Adams St. 1011 Johnston Bidg. 
Mew York, N.Y. Bank Bidg., Utico, MY Bale Cynwyd, Po Marion, N.C. Chicoge 3, Mt, Cherlotte, N.C. 
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Bottoms, all in solid shades, Binghamton StorePushes  dising of sweaters and skirts was 


Laminated Knits 
Score With Rose 
On West Coast 


LOS ANGELES, Calif. — A 
soup of $25 retail jackets in 
Abaco’s “Bondaknit” fabric ex- 
cusive with Phil Rose on the 
West Coast for ladies’ sports- 
wear is one of the “hottest” 
items in the fall line of the wo- 
men’s sportswear firm, accord- 
ing to principal Phil Rosenberg. 
An “all-out” promotion is sched- 
uled for fall selling. 

The four jackets in the group 
include a hooded jacket with 
raglan sleeves achieving a yoke 
elect, lined with paisley print 
fabric; a cowl-collared number 
with vertical pockets and com- 
plementary buttons; a Peter-Pan 
collared style with set-in pockets 
camouflaged by shoulder-to- 
waist detailing; and a casual 
jacket featuring leather-type but- 
tons, repeated on pocket and 
collar trim. 

Solid and striped cotton knits 
were the basis for the “Italian 
Masters” group of sportswear 
for fall by Phil Rose. 


in this group included a fully- 
lined slim skirt, a pleated skirt, 
regular Capri pants and no-seam 
“Expresso” Capri pants. 

Tops included a solid heavy 
knit sleeveless top with a lacy 
knit striped dickey in the deep 
V_ neckline and striped three- 
quarter sleeves; a striped three- 
quarter sleeved T-shirt with a 
high neck, topped with a solid 
sleeveless cardigan vest; and a 
solid, bulky knit cardigan jacket 
with inset sleeves. Others were 
a striped knit long-sleeved V- 
necked tunic effect top with 
elastic waistband and self belt 
in a dolman-sleeved number 
also in the stripe knit. 

Other important knits in the 
fall Phil Rose line include a 
group of alpaca knits as seen in 
Capri pants, pedal pushers, a 
fully lined slim skirt and coor- 
dainted tops. Cotton knits are 
also seen in a group of jacquard 
cotton knits with a Norwegian 
flavor in a boat-neck, zipper- 
back top with dolman sleeves; a 
hooded style with elasticized 
blouson waistband; and a self- 
belted boat-necked tunic num- 
ber. 


Sweater Sets, Bulkies 


BINGHAMTON, N. Y. — 
Fowler’s department store stim- 
ulated fall knitwear business in 
two directions with promotions 
on color coordinated sweaters 
and skirts, and a collection of 
casual bulky sweaters. 

The sweater and skirt promo- 
tion, staged in the second floor 
Sports Shop featured Canter- 
bury sweaters in Tycora coord- 
inattd with wool flannel skirts. 
Wool flannel slacks also tied. 

At the same time the store 
offered a group of bulky wools 
and Orlons in its street floor 
Sportswear section. 

Among featured styles were 
an Orlon pulllover with a pic- 
ture frame collar inset with a 
wide turtle neck buttoning in 
back; and a cardigan, three 
quarter sleeved wool with front 
bands of Norwegian knit snow- 
flake pattern. 


Dyed-To-Match Theme Is 


Dramatized In Toledo 


TOLEDO, Ohio — The fa- 
shion importance of the dyed- 
to-match theme in fall merchan- 


dramatized by Lamson Depart- 
ment Store in an early season 


promotion. 
The store teamed up full fa- 
shioned Orlon sweaters with 


flannel and tweed skirts in dyed- 
to-match colors. 

Lamson’s featured short 
sleeve pullovers at $3.98, long 
sleeve cardigans at $5.98, long 
sleeve pullovers at $4.98, flan- 
nel sheath skirts at $5.98 and 
nubby tweed skirts at $7.98. 


ILGWU Label Dept. 


Issues Fashion Booklet 

Travel In Style, the latest 
booklet in a consumer fashion 
series was recently published by 
the Union Label Department of 
the International Ladies’ Gar- 
ment Workers’ Union. 

The planning, picking and 
packing of a traveler’s wardrobe 
are discussed by editors Elea- 
nor Lambert and _ Francie 
Hughes. 

This series stresses the im- 
portance and significance of the 
union label. Other booklets in- 
clude: How To Be Well Dressed 
and Your Trousseau and How 
To Plan It. 


G & G fashions fabrics for use in 
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KNITTED FABRICS CO., INC. 
119-125 West 25th St. 


York 1, N. Y. 


HELSEA 3-5615-6 


Single and Two Ply 
Solid and Fancies 


COMBED YARN 
Automatic Stripe and 
Tuck Bar 

96 Feed and Pattern 
Wheel Fancies 
Single and Two Ply 


BOUCLE 
Novelty and Solid 


DURENE 
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High “V” Neckline, Metal Colors 
In Demand At CALMAC Showing 


LOS ANGELES, Calif. — Knits of all types were important 
fashion items in most showrooms at the recent fall showing of the 
California Men’s Apparel Club at the Biltmore Hotel here, although 
both traffic and ordering was light according to most exhibitors. 

Bulky knits, brushed wools, and alpacas characterized primary 


fabric interest in sweater lines, 
while the high V neckline, the 
higher seven-button cardigan, 
and subdued detailing were seen 
as style factors. 


Black and white, the new 
greens, golds and bronze tones. 
and heather shades attracted 


most attention color-wise, with 
most retailers very cautious in 
their sampling of the grape and 
wine shades. 

Orlons and blends were seen 
mostly short-sleeved pull- 
overs, mostly with convertible 
collars and simple, _finely-de- 
tailed trims. Much interest was 
also shown in the wide selection 
of sports jackets constructed of 
knit fabric bonded to foam rub- 
ber. 

Deep Shades Important 

Bulkies in the deep shades 
were important at Lord Jel 
Knitting Mills, according to rep- 
resentatives Marty Kliaman and 


George Wilhelm, who also noted 
a trend toward the composite 
colors such as olive and brown 
heather. High V_ necks were 
good here, as were the baggy- 
shag type sweaters in 65 percent 
mohair and 35 percent wool 
blends. A leaning toward the flat 
knits with intarsia panels, links 
and links, and overlaid cable de- 
tailing was also indicated. 

Best sellers in this showroom 
included a_ full-fashioned 100 
percent wool gray heather slim 
pullover sweater with high con- 
vertible collar, split side, saddic 
yoke effect and cable knit over- 
lay. Another was the “Ram- 
bule,” a 100 percent wool car- 
digan with four-ply mohair-type 
stitches, with slightly split sides 
and two low inset pockets. 

Two popular sweater-jackets 
here included an olive-heather 
number with a modified shaw! 


collar, double-knit collar, yoke 
and front, on a cable-overlaid 
body; and an autumn-brown 
heather with zip front, conver- 
tible collar, minimum black trim 
on collar and vertical pockets. 
A novel knit fabric, exclusive 
with Lord Jeff, was the Kha-ta- 
ya 100 percent wool knit with 
the appearance and feel of an- 
gora fur, and was seen in sev- 
eral styles such as a blue heather 
high V-neck pullover and a 
long-sleeved, convertible co!lar 
pullover in gold and white with 
ribbed cuffs and waistband. 


New Pewter Shades 


According to Harold Drasnin 
of Corsican Knits, stripes are 
still important in the $10.95 to 
$14.95 price range. Green 
shades are getting even bigger 
here, and there is much accept- 
ance of a new “pewter” shade -— 
a pale beige with undertones of 
gray and green. 

Sellers here included shoit- 
sleeved pullovers with crossover 
Italian yokes on a set-in V ef- 
fect, the collars and slanted 
plackets trimmed with a very 
narrow band of contrasting 
color, such as brown on gold, 
gold on loden green, etc. 


Much use of vertical stripes 
on shirt-fronts was seen here- 
some widely-spaced narroy 
stripes in two or three contrast 
ing colors; some in series 9 
narrow stripes for an ombre ef. 
fect; some with wide Romany 
stripes in various shades of the 
basic sweater tone; and some in 
a pair of medium stripes in com. 
plementary tones outlining 
long, four-button placket. 


Pat Boone Promotion 


Bulkies, brushed Orlons, waf- 
fle-stitching were in demand ai 
Revere, according to represen. 
tative Julie Wintz, who als 
noted the importance of the high 
V_ neckline in Orlons, and the 
predominance of olives and 
golds in preferred shades. Top 
examples of these trends here 
included a brushed Orlon cardi- 
gan with a modified shawl collai 
in broad horizontal blazer 
stripes combined with broad 
white and narrow black stripes 
The same fabric was also seen 
in a_ long-sleeved crew-neck 
pullover. 

Others were a white waffle- 
stitched bulky, with double knit 
shawl collar and front; and a 
100 percent alpaca long, slightly 


There’s so much that’s new in the knitting field these 
days that it’s understandable that you might be 
plagued with technical problems concerning dyeing, 


colors, “handle,” etc. 


We'd like to show you how you can be relieved of 
these problems—by entrusting your dyeing work to 


COLOR-KNIT . 


= 
Quality Piece Dyers of 


. you'll be gald you did! 


Orlon®, Ban-Lon®, Other Textured Nylons, 
All Synthetics and Blends 


“The Dyers With Technical Know How” 
829 Newark Ave., Elizabeth, N. J. 


a group of technical experts 
dedicated to doing the best possible piece dyeing job 
in the knitted outerwear industry. 


Elizabeth 4-9090-1 
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belled sleeve cardigan with two 
ow pockets, seen in oxford, 
heather, charcoal grey and char- 
coal brown. 

Scheduled for big consumer 
promotion for fall is Revere’s 
Pat Boone label in a novel 
houndstooth check trimming a 
group in regular and brushed 
Orlon. Included in this group is 
an Orlon set consisting of an 
Orlon cardigan with a matching 
three-button placket pullover 
with convertible collar. The con- 
irasting houndstooth check 
formed a small stripe around the 
neck and down the front of the 
cardigan, on the pockets and 
collar of the pullover. The same 
check, but much larger, was 
ued on the body of a brushed 
Orlon pullover with plain shawl 
collar, cuffs and waistband, and 
on a brushed Orlon shawl-collar 
cardigan. 

Ivy League Look 

The Ivy-League look; the 
igh-button (seven button) car- 
digan; brushed Shetland or links 
and links worsted were favored 
fabrics at Budd & Votaw, mak- 
ers of Pebble Beach Sportswear. 
«cording to representative Ted 
Neighbor, who also notes that in 
ill styles the trend is up—with 
no low buttons or low necks 
velling. Gold and green are ex- 
cellent colors, and the highly- 
touted new grape shades are 
moving very lightly. 

Selling numbers here included 
popcorn stitch bulkies in multi- 
colors, such as loden, black, and 
white in a full zipper cardigan 
lo retail at about $14.95 in 75 
percent wool and 25 percent 
Orlon, with a heavy plain rib 
knit front, waistband, pocket 
ind cuff trim. Worsted wool 
\nits in plain and slightly-trim- 
med zipped hip-length sweater 
at about $20 also went well 
here. 

Neighbor commented that all 
the popular colors were subdued 
and offbeat, such as blue and 
green, grey and gold, etc. in 
polo cardigans and other sweat- 
ers, and that argyle trims on car- 
digans sell well. Brushed mo- 
hairs are also in demand here. 

Flat knits at Budd & Votaw. 
produced on a new Swiss ma- 
chine which gives a sculptured 
knit-in effect, provides self trim 
around the collars, waist bands. 
etc. on jackets, vests, and cardi- 
gans, 

_ Brass, olives, and whites are 
mportant colors at Drummond 


Knitwear, according to repre- 
sentative Paul Asher, and in the 
novelty department a group of 
sweaters in the Lovett blankei 
plaids in blended worsted are 
well accepted. 

Also good at Drummond was 
a waffle knit zip-front with a 
tiny shawl collar, seen in loden 
green with two broad brass 
stripes and a very narrow black 
stripe around the collar and 
down the front. Scheduled for 
fall promotion in national pub- 
lications such as Esquire is a 
100 percent virgin wool bulky 
with a very high V neck and a 
cable collar worked on. 


7.7% Earnings Gain 
For McGregor Firm 


McGregor - Doniger Inc. 
reported a 7. percent increase in 
net earnings for the first half of 
1960, according to an announce- 
ment by Harry E. Doniger. 
chairman and William N. Doni- 
ger, company president. 

Net earnings for the reported 
period rose to $520,585 as com- 
pared with $483,349 the preced- 


has 


ing year. Per share earnings 
were 51 cents as against 47 
cents. 


Net sales for the six months 
ended June 30, reached a record 
high of $23,507,238 as com- 
pared with 20,38,845 for the 
like period in 1959, an increase 
of 15.3 percent. 

Mr. William Doniger pointed 
out that traditionally the major 
portion of the company’s sales 
and earnings were realized in 
the second half of each year. 


Back To School Sweater 
Promotion Begins Early 

ROCHESTER, N. Y.— 
McCurdy’s department store en- 
joyed an early start on back to 
school sweater selling in_ its 
Budget Sportswear Shop with a 
July promotion on brushed wool 
bulkies. 

The store suggested the 
sweaters as ideal for back to 
school wear, or almost any 
sportswear costume. The 
sweaters were offered in a wash- 
able blend of 75% wool and 
25% nylon. Shoppers showed 
interest in a classic crew style 
and a boat neck, carried in 
small, medium and large sizes. 

Color choice included gray, 
red, olive, gold and brown. The 
sweaters produced mail and 
phone orders along with floor 
traffic for the store. 


Investigate the wonderful things being done with 


dyed, bulked, preshrunk and Ready-to-knit 
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KNITTED OUTERWEAR TIME; 


“Masculine” Knits 
To Remain Strong 


For Next Season 
PHILADELPHIA, Pa.—Men 


will wear very masculine sweat- 
ers for quite some time, hence 
the bulky knits will continue. A 
slight trend toward classic goods, 
however, means there will be 
some fine gauge goods in de- 
mand. 

These are among the conclu- 
sions expressed by Harold L. 
Neuman, president of Robert 
Bruce, Inc., following a month- 
long trip in Europe and the 
Mediterranean area, where he 
visited the knitwear and style 
centers. 

Though the Perry Como type 
sweater is no longer in wide- 
spread favor here, it continues 
big in Europe, especially in Vi- 
enna, Mr. Neuman noted. 

The trend next year in men’s 
apparel will be toward the Eng- 
lish tweeds and flat knits in shet- 
land, cashmere and lamb’s wool, 
as well as the bulky fishermen 
sweaters will be made to com- 
plement the tweeds, Mr. Neu- 
man predicted. Colors, especial- 


ly, will complement the tweeds, 
with such colors as toast, bisque, 
brown, tan, and mocha used with 
the brown and tan tone tweeds. 
Black and carbon in sweaters 
will complement gray tweed, 
new bristol blue will go with 
blue tweeds, and seaweed, cy- 
press green, loden, will go with 
Scotch tweeds. 

To complement other type 
appare! fabrics, sweaters in mul- 
ti-color heathers such as black 
and gold, blue and black, brown 
and green, black and green, will 
be in demand. 

Shawls and high V’s will con- 
tinue strong, boat necks will 
survive, cardigan and collar 
styles will continue, and surface 
interest and brushed goods will 
continue next year, Mr. Neuman 
predicted. 

Some flat knits will be in de- 
mand, he said, but these must be 
entirely new in concept and 
treatment. 

Bookings and shipments for 
this firm are running ahead of 
last year, it was noted. 

As for swimwear and shirts, 
Robert Bruce had the biggest 
season in its history on both 
counts, Mr. Neuman revealed. 

For swimwear, all trends are 


toward trimmer goods, with the 
accent on the clean-cut, colorful 
look. Cut-down, trimmer fronts 
on boxers will be important. 
Knits, woven elastics featuring 
plaids, stripes and checks will be 
good next year. 

Generally, swimwear and shirt 
manufacturers are leaning to- 
ward greater deliveries on ini- 
tial orders with less goods for 
back-up, due to the speculative 
nature of the weather, Mr. Neu- 
man said. He pointed out that 
all purchasing is basically May 
15 to July | and manufacturers 
generally are planning lines to 
have less reorder goods. 


Heavy Bulkies Lead 


In Men’‘s Sweaters 


MINNEAPOLIS, Minn. 
Heavy bulkies are the current 
favorite in men’s sweaters here. 

H & H Knitwear reported 
that brushed and fancy-stitched 
bulkies are leading sales in both 
shawl collars and Ivy necks, 
with windjammer necklines a 
popular third. Cable, fishnet and 
pineapple are the fast-moving 
fancy stitches. 

Olive and gold are the strong- 
est colors, but greys are also 


ee 


selling extremely well. 

Better goods in general, thos 
in the $12.95 to $15.95 retajj 
price range, are the best sellers 
according to Paul Herschman, 
partner in the firm. 

Coat styles are showing weak 
sales compared to the pullovers 
and ski sweater sales are dis. 
tinguished by particular interes 
in the Orlon blends, Mr. Hersch. 
man said. 

Sweater-shirt interest is strong 
in fine wools and Orlons in faney 
designs and stitches and the 
bulky look. 

The boys’ sweater picture has 
been exceptionally good. Here 
again Orlon bulkies both 
shawls and Ivy collars are pre. 
dominant sellers with color pre. 
ference the same as in the men’s 
sweaters. 


New Plant For Soabar 

PHILADELPHIA, Pa,— 
Soabar Company, marking 
equipment and labeling manv- 
facturers, will occupy a new pro- 
duction plant and office building 
in January, 1961. 

The new building, to be 
located at 7722 Dungan Road, 
will enable Soabar to double its 
production capacity. 


“Three men are my 


friends 


tenderness; 


Who loves me teaches me 


—he who loves me, he who 


Who hates me teaches me 
hates me, and he who is in- caution: 


different to me. Who is indifferent to me 


teaches 


me self-reliance.” 


'-¢ Peerless 
Milwaukee—ask Long 
New York Office: Pennsylvania Office: Charlotte, N. C. Office: Distance for Enterprise 8-1900 / Stic wd 
112 West 34th St. 265 Colket Lane, Wayne Pa. 1615 East Bivd.—Tel. CE 190 Cleveland—ask Operator Mt. Mitchell 
Oxford 5-4779 MUrray 8-0300 EDison 3-9253 for Enterprise 9253 Foremost 
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Yarn Suppliers 
Highland Furthers 


Expansion Program 

HIGH POINT, N. C. — 
Highland Cotton Mills, Inc., has 
yonounced the beginning of the 
final stage of a major expansion 
Cleverdale Dye Works 


fits 
ere. 

Nathan M. Ayers, Executive 
Vice-President, said in announc- 
ng the near completion of the 
§250,000 expansion program 
that “the new facilities permit! 
Cloverdale to meet the sharply 
ncreased demand for its pack- 
ve dyed yarns from the grow- 
ng knitted outerwear trade.” 
Highland supplies dyed, combed 
nd carded yarns, as well as na- 
wral yarns from its own spin- 
ing operations. 

H. F. Hunsucker, Jr., execu- 
ve vice-president, noted that 
the Cloverdale facilities, a part 
f Highland Cotton Mills, Inc. 
since 1956, have been revamped 
m a gradual basis in order not 
0 interfere with production. All 
dye machines have been com 
letely modernized and new and 
larger machines will soon be in- 
stalled to meet the demand for 
very large dye lots from custo- 
mers who use large quantities, 
but who wish to hold the num- 
ber of dye lots to the minimum. 

The several winding rooms 
have been equipped with the 
latest winding equipment, it is 
noted. Separate winding rooms 
are used to eliminate the possi- 
bility of one color contaminat- 
ing another during the winding 
process. 

In addition, Avesta rapid 

drying equipment, manufactured 
by Gaston County Machine 
Company, has also been in- 
stalled to provide extra-soft and 
smooth-running knitting yarns. 
_ It was also noted that in addi- 
tion to the present building, an 
extension is nearing completion 
which will house a completely 
new and modern drug mixing 
foom, and laboratory facilities 
also are being materially ex- 
panded. 


New Men‘s Wear Store 
TOLED9, Ohio — Spreng- 


‘rs men’ wear store will soon 
Open a now unit in the West- 
gate plaz», featuring sweaters 
and other <nitted outerwear for 
men, 


Bruce uses this method to 


Robert 
show that though two boys may b« 
the same age, they aren’t necessarily 
the same size, and that thus, weight 
is a helpful factor in determining 


size. The two boys wear Robert 

Bruce knit shirts with contrasting 

stripe at collar and _ decorative 
emblem. 


Bruce’s New Size 
System Approved 


PHILADELPHIA, Pa. 
Robert Bruce, Inc. has had 
“highly satisfactory” comments 
on its “Size by Weight” system 
of determining the correct size 
for boys’ knitted shirts, swim- 
wear and sweaters according to 
Harold L. Neuman, president. 

Robert Bruce introduced the 
system about a year ago, and ii 
has been tested from that time 
in actual sales at the retail level. 

Mr. Neuman said that reports 
from both retailers and custo- 
mers indicate that the system has 
eliminated much of the “hit-and- 
miss” guesswork that often at- 
tends the purchase of a garment 
for a boy. 

Match Size To Weight 

Robert Bruce’ “‘Size by 
Weight” system is a_ simple 
method of matching the size to 
the boy’s weight. For example, 


a boy weighing from 40 to 49 | 


pounds would wear a size 6; 
from 50 to 63 pounds, a size 8 
and so on. 


The table of sizes and weights | 


matches sizes 6 through 20 with 
weights 40 through 150. The 
company’s boys’ sportswear is 
labeled by both size and weight, 
and stores have been equipped 
with charts and counter display 
cards. 
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Fitchburg Spinners Sales Corporation | 


Fitchburg, Massachusetts - 


Full Fashioned 
Kuittting ... 


Fully Automatic! 


Now — with BENTLEY- 
COTTON new Model UO/AE 
for knitting full fashioned 
outerwear, you can achieve a 
wholly new market position. 
Knit outerwear which is the 
utmost in exclusive styling and 
quality — with your price 
structure fully protected by 
production economies due to 
speed, automaticity and 
versatility. Ask us about 
unprecedented exclusive features. 


Don’t Compromise . . . Don’t Improvise 
Don‘t Apologize Ly 


Knit It On A Be 


Send for operating details of Model 
UO/AE. This new machine offers 
all features of famous 
Cotton Model UO/D, now fully 
automated. 


Tel. Diamond 3-3751 


Bentley- 


499-9 


THE Bentley KNITTING MACHINERY ORGANIZATION, INC. 


BLUE CROSS BUILDING * 31 CANAL STREET, PROVIDENCE 2, RHODE ISLAND, U.S.A. 
Southern Office: P. O. Box 1887, Liberty a yy 1, N.C, 


td., Hi Ontario. 


In Canada: W. J. Westaway C 


7 
— 
Natural and man-made fibers 
VAs 100% and in blends 
4, 
4 
- 
BE™TLEY 


Fleecy Forecast 
For British Fall 


LEICESTER, England—The 
fleecy look, which first began to 
creep into ranges here last fall, 
seems likely to be featured more 
strongly this autumn, according 
first reports about British knit- 
ters’ plans for end-of-year styles. 

Designer Mary Harnes is 
working on a range which in- 
cludes a slim crystal pleated 
lress in Acrilan scheduled to re- 

il at about only $12. The 

ess has a high neckline fin- 

1ed with an adjustable scarf, 
nd can be worn pouched over 
he belt or straight fronted. It 

n be packed (nowadays a big 

iture with British fashions) or 
vashed without creasing and the 

m can be cut to the preferred 
ength without any stitching be- 
ing required. 

Another British knitwear de- 
signer, Alic Edwards, uses 
Acrilan in an “Italian” range of 
fleece-finished knitwear. One 
typical model is again slim-lined 
and trimmed with outsize pock- 
ets with a wide covered-button 
fastening belt. Styling includes 
bracelet sleeves and high boat 
neckline. Colors are clean and 
gay; lilac, pink, royal and lemon. 

Described as a range for the 
pocket Venus, five feet three and 
under, the “Italianetta” styles by 
the same designer also include 
Acrilan knits. One of these pe- 
tite dresses makes the most of 
fashion trends with a full swirl- 
ing skirt, smooth front panel 
and three pom pom buttons. 


Bikinis Most Wanted 
In Sizes Above 14 


PORTLAND, Ore.—Babette 
Doniger, fashion coordinator for 
Catalina, was presented by the 
sports shop of Meier & Frank in 
a June “traveling show-in-a- 
trunk.” The commentary and 
style show played two perform- 
ances here—one at 2:30 and the 
other at 7 p.m.—both on a Fri- 
day. 

The show stressed “the 7 
looks in swimwear fashions”’— 
namely, the long-legged look, 
the continental look, through- 
the-hour-glass, the young per- 
fectionist look, the South Seas 
look, the sun-baby look, the 
lightstruck look. 

“*4 Miss Doniger stated at least 
| one eyebrow-raising statistic— 
N.Y. Plaza 7-4800 ‘it’s the sizes above 14 that are 


er 


WINCHESTER 


SPINNING CORPORATION 


ALPACA VICUNA 
ANGORA, CAMEL’S HAIR, CASHMERE, LAMBS WOOL, MOHAIR 


Specialists in Quality Woolen Yarns for more than 75 years 


FOR SAMPLES AND QUOTATIONS 
NEW YORK: HUGGINS—CLELLAND, INC., | 440 Broadway, Bryont 9-8752 
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PERMALOID BUTTONS 
GIVE YOU MOST FOR YOUR MONEY BECAUSE... 


They keep pace with modern garments, 


are entirely impervious to 


WASHING & DRY CLEANING 


EMSIG MANUFACTURING COMPANY 


> 


Italian” range of Alice 
this knitted fleecy - look 
dress is in Acrilan. 


From the 
Edwards, 


Described as a “pussy-cat” soft dress, 

this Acrilan style is from the fall 

range of Alice Edwards,—from this 

designer's “Italianetta” styles for the 
small woman. 


most in demand where Bikinis 
are concerned, she said. She 
pointed out that women are buy- 
ing many Bikinis, but said that 
they are not for beach wear, but 
strictly for a private pool; or for 
sunning at home, either with ot 
without a pool. 

Many of the suits shown wert 
in new knit fabrics, including 
Orlon Cantrece. Catalina sults 
are offered in short, average Of 
long torso lengths and with A, 
B and C bra cups. 

Glamor was added to the 
show by four suits described in 
advertising as “space age ‘Moon 
Maidens’ maillots, ablaze with } 
jewels.” 


to-wear 
subsidi 
which | 
operatic 
that de 
selves 
prices | 
genuine 
tional d 
to who 
form t 
salers; 
of or; 
themse! 
which 
ing offi 
The 
Commi 
motive 
a furth 
pointed 
recenth 
fices ar 
sociatic 
membe 
penden 
orders 
ganizat 
sought 
counts 
the ag 


& con 
390 4 


meint 
400 Se 


26 KNITTED OUTERWEAR TIMBS} 
AUGUS 
= SPECIALTY Whe 
’ 
4 
4 
~ 
whe 
Al co 
J 


TIMES {UGUST 8, 1960 


i the members. This was held not 
FTC Rules Against to be a true quantity discount, SPECIALIZING IN 


‘Wholesaler’ Groups and the FTC examiner declared 


(Continued from Page |) it to be a violation of the Rob- KNITTED LININGS f SWIM 
to-wear market which set jnson-Patman Act. or 


subsidiary or affiliated units “The respondent members 

which they label as “wholesale knew,” said Trial Examiner TRUNKS d BATHING SUITS 
operations” do not by dint of Kolb, “that the rebates allowed an 

that description entitle them- were based not on the quanti- 

selves to the lower wholesale ties or other factors involved in * Celanese 

prices that might be accorded 4 particular sale, and not upon _ ° All Types of Cotton Mesh 
senuine wholesalers. A func- quantities sold by them to other - * Novelty Cloth 


tional discount may be accorded jobbers, but upon the combined 

io wholesalers who truly per- dollar amount of all sales to the OSECLAIRE Knittin Mills inc 
form the function of whole- respondent members through g e 
salers; but the same is not true the group organization and bear 762 Wythe Ave., Brooklyn, N. Y. ULster 5-4248 
of organizations which call relationship to factors other than 
themselves wholesalers but the actual cost of production 
which are in fact resident buy- and delivery.” He added that the | 
ng offices. members “were successful op- 


| 
The recent Federal Trade  erators in a highly competitive \ 
: Commission case in the auto- market and knew the facts of 
br ko motive parts field also presented life so far as the automotive 


a further analogy, Mr. Korzenik parts market was concerned and 
pointed out, to other practices knew that no cost justification 
recently proposed by buying of- could be maintained by the 7 yarn mills, inc. - 
fices and condemned by the As- sellers since no difference in the . sacs P 

sociation. While each of the cost of manufacture, sale or de- 5725 HUDSON BOULEVARD 
members continued its inde- livery was involved.” 

pendent buying policy, placing He stated that the industry 
orders when it wished, the or- was highly competitive and in- 
ganization they controlled volved small profit margins, so 
sought and obtained volume dis- that the lower cost of merchan- 
counts and rebates based upon dise resulted from discrimina- 
the aggregate purchases of all (Continued on Page 32) 
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IF YOU SELL GARMENTS 
TO THE WHOLESALE TRADE 


you can show them off to best ad- 
vantage with a one-time low cost ad- 
vertisement in this special issue which 
will reach every specialty knit goods 
wholesaler and dry goods jobber in 
America (a bonus distribution of 2,000 
is being provided at no additional 


cost). 
IF YOU SELL FABRICS 4 
TO THE OUTERWEAR TRADE 


your ad in our special issue will reach 
more of your present and potential 
customers—at a time when they will 
be most responsive to your message 
—than in any other medium. Tradi- 
tionally, this special issue is the 
“showcase” for new knitted fabric 
offerings. 
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Koret Heads Study 


Foreign Affiliations 

SAN FRANCISCO, Calif.— 
Henry Weil, member of the 
Board of Directors and director 
of merchandising for Koret of 
California, and Mrs. Stephanie 
Koret, director of styling for 
the company, are currently in 
Europe surveying new fabrics 
and sportswear trends. 

Continuing the company’s 
wrvey of garment production 
enterprises in England and on 
the continent, Mr. Weil left first 
in order to inspect production 
facilities in Holland, West Ger- 
many and England. Mrs. Koret 
left on July 8 to join Mr. and 
Mrs. Weil for a three-week sur- 
vey which includes visits to 
France, Spain, the Riviera, and 
Austria. 

As announced last year by 
loseph Koret, president, the 
company plans future corporate 
affiliation with English and Eu- 
ropean enterprises to produce 
and distribute Koret of Califor- 
nia sportswear under the Koret 
name. Firm officials made the 
nitial survey of foreign facili- 
lies last summer. 


Represen 


Merritt ( 
40 E. 34t} 


by: 


pany 


. New York 16, N. Y. 


“With the advent of the Eu- 
ropean Common Market, distri- 
bution in the European area is 
the third logical step in the for- 
eign expansion of our com- 
pany,” stated Koret. The firm 
already has two successful for- 
eign operations, Koret of Cali- 
fornia (South Africa) and Koret 
of California (Canada). 


Rochester Store Promotes 


Knit Dresses For Travel 

ROCHESTER, N. Y.—Im- 
portance of the knit dress in 
summer travel wear, as well as 
a transitional costume for sum- 
mer-into-fall use was demon- 
strated by Sibley, Lindsay & 
Curr department store during a 
July promotion. 

The promotion was conducted 
in the second floor Sibley Shop 
of the downtown store where 
special emphasis was placed on 
knit dresses imported from Italy. 
The store featured clean line 
silhouettes, finished with a mini- 
mum of detail for maximum 
effect. 

Knits were featured in a 
$39.98 to $49.98 price range. 
Spotlighted were a knit casual 
in cognac or grey to contrast. 


Aberfoyle Will Represent 
Paul Whitin Corporation 

PHILADELPHIA, Pa.— 
Aberfoyle Mfg. Co., here, has 
concluded an arrangement with 
Paul Whitin Corp., Gilbertville, 
Mass., to represent Whitin’s 
new long staple synthetic yarns 
and blends. 

Included will be Orlon Say- 
elle, available in both natural 
and dyed yarn, according to 
J. S. Kenrick, vice president. 

Aberfoyle will also market a 
blend of Zefran and linen in 
conjunction with Dow Chemical 
Co., on a “selected basis.” This 
blend gives a “flat look” to knit 
sweaters, dresses and coordi- 
nates. 


Retail Sales Volume Up 
But Expenses Rise Faster 

First quarter department store 
results were characterized by 
the statement “steadily growing 
sales, satisfactory merchandising 
performance, but store expenses 
shooting ahead of the rising 
sales rate.” 

[hese trends were reported 
by Sam Flanel, general manager 
of the Controllers’ Congress of 
the National Retail Merchants 


\, 


The Aldon Spinning Mills Corp. 


where master spinners create the unusual 


Moher Associates 
44 Washington St., Wellesley Hills 81, Mass. 


Association in the NRMA unit's 
Quarterly Information Letter, 
now being mailed to subscribers. 

“In most cases,” Mr. Flanel 
stated, “stores had higher dollar 
profits than a year ago. This 
shows up when before-tax ra- 
tios are related to the higher 
1960 sales levels.” 
Shipments Of Women’s 
Sweaters Register Gain 

Shipments of women’s 
misses’ and juniors’ sweaters 
during the month of May rose 
by 6 percent over the level of 
May, 1959 and were 82 percent 
above the level of the previous 
month of April, 1960. The total 
was 502,000 dozen, as com- 
pared with 475,000 dozen in 
May a year ago and 276,000 
dozen in April, 1960. 

May represents the first 
month this year in which the 
shipment level was above the 
corresponding figure for last 
year. 


Factoring 


Englis With Commercial 

William F. Englis Jr. has be- 
come associated with Commer- 
cial Factors Corporation as 
senior credit man. 


combs the world for new and exciting ideas— 
translates them into distinguished wool-spun yarns 
of exceptional beauty and quality for news-making 


fabrics and fashions. 


Call on Aldon — you’ll be glad you did. 


7 


Talcottville, Conn. 
C. J. McAlaine 


One Highland Ave., Bala-Cynwyd, Pa. 
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KNITTED OUTERWEAR 


TIMES 


JUST PUBLISHED 


by the NATIONAL KNITTED OUTERWEAR ASSOCIATION 


4 NEW BOOKS 
ON RASCHEL KNITTING 


. 


EVERY RASCHEL KNITTING MILL EMPLOYEE . 
EVERY RASCHEL KNIT FABRIC USER... 
EVERY TECHNICALLY-MINDED EXECUTIVE... 


- WILL WANT ONE OR MORE OF THESE 
IMPORTANT RASCHEL 
TECHNICAL MANUALS 


Interest in the Raschel knitting art has been 
consistently stimulated by the National 


For your convenience in ordering . . . 


THIS COUPON ------- 


KNITTED OUTERWEAR TIMES 

386 Park Avenue South, New York 16, N. Y. m 
copies of each of the following: \ 

@ $4.00 each 
@ $4.00 each 

. . “Manufacture of Raschel Wool & Cotton Outerwear” @ $5.00 each 
@ $4.00 each 

is enclosed. 


Knitted Outerwear Association — consist- 
ent with its aims and with the industry’s in- 
cessant striving for novelty — which ac- 


counts for so much of its recent growth. 
These books make available in permanent 
form the specialized writings of some of 
the industry’s most outstanding Raschel 
technicians. 


Please send 


. “Fundamentals of Raschel Knitting” 
mee “Control of Defects in Raschel Fabrics” 
. “Lace Manufacture of Raschel Machines” 


My check . money order for 


Z 


ERNIE BOOHER 
Jantzen Appoints 


3 Key Executives 


PORTLAND, Ore. — Ernie 
Booher, supervisor of sales, 
merchandising and research in 
the Portland area for Jantzen, 
Inc., has been promoted to dis- 
trict sales manager for this area, 
according to Don Kennedy, 
vice president and assistant gen- 
eral manager. 

Booher has also been named 
director of salesman training, a 
newly created post which will 
place him in charge of develop- 
ing and supervising a program 
for indoctrination of new sales 
representatives. In addition, he 
will serve as conventions chair- 
man, which will involve the 
planning and coordination of 
Jantzen’s annual international 
salse convention, as well as for 
the regional sales meetings. 

Don Gordon, who has had 
the title of assistant to the gen- 
eral sales manager, has been 
promoted to manager of the 
Armed Services Department. 


Indian Head Mills Names 


Two New Group Chiefs 

Indian Head Mills, Inc., has 
realigned top executive respon- 
sibility and created two new 
operating executive positions, 
according to James E. Robison, 
president. 

James M. Fiack and Charles 
O. Wood, both presently vice 
presidents and directors and 
members of the company’s 
management policy committee, 
have been named group vice 
presidents, operations. 

Mr. Flack will head the 
group which includes Franklin 
Process Co., processor of pack- 
age dyed yarns. Mr. Wood will 
head the group which includes 


DON GORDON 


i » continue in his for 
mer capacity under the title of 
assistant to the director of sales 
and marketing. 

Calvin Van Pelt, who has 
been manager of the Export and 
Armed Services Department, 
will continue as manager of the 
Export Department, with added 
responsibilities. 

Division of the two depart 
ments, according to Kennedy, 
has been necessitated by their 
recent rapid growth. 

“Jantzen now has_ nineteen 
subsidiaries and licensees in as 
many countries,” said Kennedy, 
“and plans call for still greater 
world-wide expansion to meet 
the increasing demand for 
sportswear in foreign markets.” 

Van Pelt is to concentrate on 
the development of new 
licensees and closer liaison with 
Jantzen’s present subsidiaries 
and licensees, through frequent 
visits to overseas markets. He 
will report to Vice President 
Ron McCreight, who was fe- 
cently named to head Jantzen’s 
International Division. 


Bernhard Ulmann Company. 
manufacturer and importer ol 
hand knitting yarns. 


Open Swim Trunk Bids 
PHILADELPHIA, Pa.— 
The following firms bid at the 
Military Clothing and Textile 
Supply Agency under QM-I4 
for 84,000 pairs cotton knit 
swim trunks, f.o.b. destinations: 
Jean Vernon, Inc., Reading, 
Pa. (a-d), $.905, 1, 10 per cent 
—20, all or none; Kings Pomt 
industries, Inc., N. Y. (a-d), 
$1.79, 5 per cent—20, all of 
none; Catalina, Inc., Los At 
geles (a-d), $1.29; Ardel Mfg 


Co., Phila. (a-d), $3.48, 1/10) 


per cent—20, min. 40,000. 
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PORTLAND, Ore.—Despite 
discouraging weather this spring 
_with a wet, chilly month of 
May in particular—swim suit 
volume, here. and in other Pa- 
cific Northwest cities is emerg- 
ing in good shape. 

‘Pred.ctions from informed 
sources indicated volume will at 
least equal that of last season, 
hich was a phenomenally good 
one, and some sources said the 
season as a Whole will show an 
acrease over last year. 

Excellent weather in June and 
July brought a sudden call for 
swimwear, to fill the great de- 
mand and interest already exist- 
ing and built up through recent 
seasons, here, as elsewhere 
throughout the country. This 
latent demand, finally released 
by the good weather, had un- 
doubtedly been reinforced on 
the local level by the very ex- 
iensive store promotion of swim 
suittw—which was carried to an 
even greater degree than last 
year. 

Heavy promotion was felt in 
February when Hawaiian and 
other South Seas promotions 
created much early notice. 
Among them were Berg’s Tahi- 
tian and other tropical themes, 
and an elaborate storewide pro- 
motion, “Salute to Hawaii,” by 
Olds and King, Western Depart- 
ment Store member, which spe- 
cially stressed swim suits and 
beach wear for all ages. 

Striking Window Displays 

Ensuing weeks have seen 
many striking window displays 
by downtown stores—including 
many windows in series, rather 
than the single show windows 
often seen in the past. 

_ Newspaper advertising, fash- 
ion shows, enlarged store dis- 
plays, greater use of mannikins, 
more complete self-service fa- 
cilities—all contributed to the 
interest built up over many 
months. 

Swim and beach wear for the 
entire family also received 
plenty of window display space. 
Men’s and children’s swimwear. 
like the women’s lines, began 
Slow but have been making up 
lor lost time. 

Even the variety stores this 
year had some carefully worked 
out sWimwear windows. Another 
Significant note was much more 
extensive placing of women’s 


) Swim Suit Volume Flourishes Despite 
Poor Weather In Pacific Northwest 


swim suits in main floor depart- 
ments, in stores where upstairs 
and basement swim departments 
were already well-established. 
Bikini Demand Down 

The anticipated big business 
in two-piece suits is conceded 
by buyers to be somewhat less 
than expected. Bikinis have sold 
to some degree, but the demand, 
here, has not been great. 

Prints and novelty fabrics 
have had special appeal this 
year, gaining ground over the 
solids. Elasticized fabrics con- 
tinue as top favorites, and cer- 
tain knits in Helanca and 
Tycora have been very popular. 
All types of cottons have en- 
joyed a good season here. 

Jantzen Inc. will enjoy in- 
creases in the Pacific Northwest 
of perhaps 6 to 7 per cent ac- 
cording to an estimate made by 
Jim Rathbun, who has been the 
company’s Northwest regional 
sales manager for a number of 
years and has been named sales 
promotion manager for the 
men’s and children’s sportswear 
division. 

“The season in the Northwest 
started much later, due to the 
weather. It was off in May, but 
we have had a tremendous call 
since then and expect the total 
season to show some nice in- 
creases despite the slow start,” 
Mr. Rathbun said. 

5 Percent Noted 

While the trend in California 
and Florida toward two-piece 
suits has amounted to 20 to 30 
percent of sales, in the North- 
west the figure would be around 
5 percent, he said. 

Jantzen’s striped Acrilan 
loop-knit suit has been a favor- 
ite, as have a number of other 
knit styles. 

Children’s swimwear business 
has held up excellently in the 
Northwest, and the Jantzen 
boys’ line for this season has 
been very successful. 


Egan Celanese Ad Mar. 

Lawrence J. Egan has been 
appointed advertising manager, 
men’s wear, for Celanese Fibers 
Company, a division of Celanese 
Corporation of America. He 
will be responsible for the direc- 
tion of nation-wide advertising 
programs for end-use men’s and 
boys’ apparel containing Cela- 
nese fibers. 
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QUEENS 


MODEL and MODEL “BD” 


FULLY AUTOMATIC “V” TYPE 


FLAT KNITTING MACHINES 


Designed to produce quality collars, cuffs, tails and other 
trims for full fashioned and cut ond sewn outerwear and 


entire garment sections with knit-on cuffs or tails. 


FEATURING: 


e High and low butt needle arrangement on both needle 
beds with a row of push jacks back of both sets ot 
needles virtually doubling possibilities for production 
of novel patterns. 


e Carriage (knitting head) has drop type cam construc- 


NOW AVAILABLE WITH MULTIPLE 
RACK — UP TO 10 NEEDLES 


tion on the cams controlling needle and jack action. 


All carriage and machine functions can be controlled 


and changed at either end of the carriage travel. 


e Short, ball bearing roller mounted carriage preserving 
proper alignment and permitting high knitting speeds 


while conserving valuable floor space. 


e Available as the single lock Model “B” pictured above 
or the double lock Model “BD” which is virtually 
identical in appearance and has the same features as 
the Model “B.” 


e Standard equipment now includes twelve end electric 
stop motions, improved “Tractive-Grip” take-down sys- 


tem and electrified counter clock. 


e Automatic dual speed drive available for either model 
for automatic slow down during knitting or loose 


course, etc. 


Your Inquiries Are Invited 


QUEENS MACHINE CORP. 


280. STARR, STREET, BROOKLYN 37, N. Y. 


EVERGREEN 6-0020 
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Sunrise Knitwear ( 


THE ‘‘RELIABLE FELLOW’’ 


y 


500 


THREAD 
COLORS 
\ ALWAYS 
/ IN STOCK 


leecker St., B’klyn 3 


e BATHING 


KNITTED OUTERWEAR TIMmgs 


FOR TOP PRICES ON 
WOMEN’S AND GIRLS’ 
e SWEATERS 


e KNIT SUITS 


SUITS 


e POLO SHIRTS 


SUNRISE 


84 Broadway, New York 18 e LA 4-9020 


WE'RE ALWAYS OPEN TO BUY 
..WE ALWAYS BUY FAIR! 


SAYS 


TO CALL 


RELIABLE 


40/3 Sewing Thread... 
Nylon Sewing Thread 
. Nylon Separating 
Thread .. . Dacron Sep- 
arating Thread .. . 
Soft & Mere. Ktg. Cot- 
ton ismet—Seam 
Binding . . . Pintickets 
— tLabels— Tags... 
Elastic — Cleaning a 


. . Paper — Twine — 
Wax .. . Pressing & 
Cutting Supplies ... 


7, N.Y 


* 4434-4435 


N. 8. JACOBS 


T. D. ROBSON 


40 E. 34th Street, New York 16, N. Y. 


Jacobs & Co., Iuc. 


MUrray Hill 6-9160 


Dyed & Natural 
COTTON YARNS 
SYNTHETICS 
NOVELTY YARNS 


Sales Agents For: | 
CROSS COTTON MILLS CO. 
JORDAN MILLS, INC. 


GLenmore 6- 


highest prices 


47 Rodney St., B’klyn 11, N. Y. Ulster 2-4488 


24 Hour Service Within 100 Miles of N.Y.C. 
We Do BuSthess Throughout the World 


paid sweater 
waste 
SKLAR 


Expect Boost in National 
Sweater Week Tie-Ins 


(Continued from Page |) 
job on the event, using news- 
paper advertising, window dis- 
play, point of sale display, direct 
mail and other media. 

But some smaller stores also 
will tie in to the extent of their 
more limited promotional budg- 
ets. They will rely heavily on 
assistance provided by the Knit- 
ted Outerwear Foundation, pro- 
motional affiliate of the National 
Knitted Outerwear Association. 

Retailers agree that success 
of the event hinges in large 
Measure on participation by the 
largest number of stores in 
order to create a solid con- 
sumer impact. Some retailers 
said they would not be able to 
tie in as actively as they might 
wish, because the dates are in 
conflict with previously planned 
store promotions. 

But the idea of National 
Sweater Week seems to get 
fairly good reception from most 
retailers, and the trade looks 
for active participation in the 
week-long undertaking. 

“It is true, too, that knitted 

brics are better than woven 
es in picking up moisture 
from your skin—better, too, at 
getting the moisture into the air. 

“So when the first heat wave 
comes, wear a knitted garment 
to beat the heat and feel de- 
grees cooler.” 


FTC Rules Against 
‘Wholesaler’ Groups 


(Continued from Page 27) 


tory prices granted to organiza- 


tion members gave them an 
illegal competitive advantage 


over others in the same trade 
area whose discounts or rebates 
were based on individual pur- 
chases. 

The order prohibiting the re- 
spondents from continuing these 
practices ran against the pur- 
chasers and was based on their 
violation of the Robinson-Pat- 
man Act, which prohibits buy- 
ers from knowingly inducing 
discriminatory concessions. 

Almost at the same time as 
the initial decision was issued 
in the California case above, the 
Federal Trade Commission an- 


| nounced the commencement of 


proceedings in a similar situa- 
tion in Georgia involving 56 
other jobbers who had similarly 
organized themselves into a unit 


Fiedler Named By Textile 

READING, Pa. — Hans G. 
Fiedler has been named senior 
vice president of Textile Ma 
chine Works by the firms 
board of directors. 

Mr. Fiedler will be respon- 
sible for all operations, with 
special emphasis on analyzing 
cost ratios and the contribution 
of the various products to the 
overall profitability of the com- 
pany. 


for the purpose of knowingly 
inducing and receiving discrim- 
inatory prices, the second case 
also being in the automotive 
parts field but involving parallel 
activities on the part of the Na- 
tional Parts Warehouse of At- 
lanta. 

These cases are also regarded 
as significant because they rep- 
resent proceedings by the FTC 


against buying groups using 
their collective bargaining 


power to exact unlawful con- 
cessions. 


Obituaries 
Mrs. Suszana Weber Dies 


Funeral services have been 
held for Mrs. Suszana Weber, 
84, who died in Hollywood, 
Fla., after a long illness. 

Mrs. Weber was the mother 
of Julius Weber of Weber Knit 
ted Sportswear and Butler Kait- 
ting Mills, Butler, N. J. She is 
also survived by two other sons 
and four daughters. 


Wm. Zwicker Dead At 37 

Services were held on Av- 
gust | for William Zwicker, 37, 
vice president of the factoring 
firm of Rosenthal & Rosenthal, 
Inc. Mr. Zwicker was survive 
by his widow, three children 
and his mother. 
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. avocado green, also moved well. number, Mr. Neff said. Hens & Kelly Stress 
Sales Of Knitted Retail prices are from $5.95 to Myer Badiner of Myer M. a Y 
4 t ear Holds °°. Badiner Knitwear Co., of this Cotton Knit Styles 
Ou erw Martin Frank of Kaufman city, said that Orlon and wool BUFFALO, N. Y.—Hens & 
Knitting Co., of this city, said bulkies, retailing at $6.95 and Kelly is making a strong drive 
: Steady At Show that Orlon bulkies, retailing at $7.95, sold well. There was in- for cotton knit separates busi- 
MINNEAPOLIS, Minn. — $5.98 to $12.98, and shaggy terest in solids and stripes, with ess in its women’s sportswear 
Sales of knitted outerwear held sweaters of Orlon and mohair, the greatest demand for gold department. 
up reasonably well in a rather priced at $5.98 to $8.98, were and white striped sweaters. Knit- The department store is fea- 
mediocre market when the most interesting to buyers. Nov- ted dresses of wool and Orlon in turing Talio Fino cotton knits 
Northwest Salesmen’s Associa-  elty sweaters in dressy types sold shades such as green, orchid, by Jane Colby, with a variety 
tion met recently for its July better than classics, Mr. Frank tan, light blue and gold, also of tops for every summer oc- 
Fashion Week at the Radisson said. Coordinated sweater and interested buyers. Retail prices  casion. 
and Dyckman Hotels in this skirt combinations also got the ranged from $12.95 to $22.95. The items were being mer- 
city. nod from buyers. Best shades “Gremlin” Stocking Caps chandised successfully in a 
One exhibitor estimated traf- were pewter green, stone green Sherman Garon of Garon $2.98 to $5.95 price range. 
fic was off one-third. Another and bronze, with purple coming Knitting Mills of Duluth, Minn., The separates are featured in 
pointed out that much of the to the front, Mr. Frank noted. said that his “gremlin” (long point of sale display in the 
Textil fall buying had been done at Cotton knit T-shirts, retailing at multi-striped knitted stocking downtown and branch stores, as 
exile | ihe market two months ago. A $2.98 and $3.98, coordinated cap), retailing at $2.50, was a well as window display and 
lans G. | third said his line of knitted with capris for mixing or match- |eading item, as were the coor- newspaper advertising. 
| senior } cotton T-shirts had been sold at ing, were also sales leaders. Mr. dinated spats (knitted leggings) Items getting a play from 
le Ma | the last market and he was not Frank emphasized that the tunic at $1.98 and gloves at $1.59 Buffalo area shoppers are: Boat 
firm's } pushing any knits at this show. style is an important new trend and $1.98. There was interest in neck, leaf print top in camel, 
Jack Badiner of Badiner Knit- in T-shirts. a variety of colors. Knitted wool beige or clay; fully lined slacks 
respon- | ting Co., here, said he had done Orlon Bulkies Moving ear warmers at $1.98 were still in black, brown, rust or green; 
S, with well with zephyr wool and Orlon Ed Neff of the Ed-Burt Corp., strong, he added. These are of two-tone cardigan with poncho 
valyzing | sweaters and Orlon  bulkies. here, said that Orlon bulkies at a bulky knit with a fancy jac- bottom in gold and black, green 
‘ibution | New fashion shades such as retail prices of $8.95 and quard design. A knitted “face” and black, and camel and black; 
to the gold, green, sapphire, blue and $10.95, in such colors as stone, on the back of children’s and hooded top in black, purple and 
© com- | beige, he said, sold best. Retail beige, white and gold, moved girls’ headwear at $1.98 also gold; turtle neck in rust, green 
selling prices ranged from $5.95 well. Knitted cotton T-shirts, caught the fancy of merchants. and black; short sleeve, modi- 
—— | to $8.95, with a few at $10.95. mainly gold and green, retailing These are being sold as coordi- fied boat neck in black, rust and 
wingly | Fur blend sweaters, mostly in at prices ranging from $2.98 to nates, not as sets, Mr. Garon’ green; cowl neck, mock button 
reed beige, gray, sapphire blue and $5.98, was another outstanding pointed out. front, black or rust. 
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THE INDUSTRY'S 


MARKET PLACE 


MACHINERY WANTED, FOR SALE 


FOR SALE 


2 Philadelphia Jacquard 14% 
; cut, 30”, 12 feed, 4 color stripers. 


Midway 7-1151 or BOX 257 


WANTED 


10 or 12 cut hand machine, high and 
low butt—tubular cams—prefer DUX. 


BOX 319 


FOR SALE 
1—Supreme SA/ROF, 24’, 14 cut 
1—Brinton PR-19, 10 cut 
1—Alemannia F8, 71’, 4 cut 
2—Terrot 30’, 16 npi Interlock 
2—Morat 30’, 16 npi Interlock 
2—Jacquard LH, 6 cut, 6 feed * 
1—Foster 102 Cone Winder a 

20—Universal #50 coners v 
6—Turbo AD48 Preboarders 


SPEIZMAN KNITTING MACHINE CORP. 


Main Office 
508 W. 5th ST., CHARLOTTE, N.C. 
Phone ED 4-5546 


350 Sth AVE., NEW YORK 1, N. Y. 
Phone PE 6-451 


FOR SALE — CASH OR TERMS 


1—Brinton PR-19, 30’, 24 feed, 10 cut, #7603 

2—Jacquard Model T), 28”, 8% cut, 6 feed, 4 color stripers 
2—Jacquard Model LH, 30’, 9 cut, 6 feed, 3 color stripers 
1—Dubied Model VD. 52’, 12 cut, 4 bar 

1—Dubied Model VV, 52”, 12 cut 6 bar 

1—Dubied Model VD, 44”, 10 cut, 4 bar 

1—68”, 1—76”, 1—78”, 7 cut Roba. double jack machines 
1—Chandler button sewer with stand and motor 

1—Singer 75-60 button sewer, stand and motor 

1—Singer 71-30 buttonhole, stand and motor 

3—Merrow machines, high speed, A3DW-1 with stands & motors 
1—Glomark with 2 lamps 

2—6 point, 2—10 point, 2—14 point Sotco model P loopers 


Contact 


BEN WACHSMAN & (CO. 


Consultant for Appraisals and Liquidations 


671 Bushwick Ave., Brooklyn 21, N. Y. 
Glenmore 2-4936 


KNITTED OUTERWEAR TIMgs 


Advertising rates: $5.50 per column inch per insertion. Pesi- 
tions Wanted: $5.00 per colunm inch per insertion. Minimum space 
— 2 inches. Ads for Monday's paper must be in by preceding ; 
Wednesday, 2 P.M. Please enclose payment with your order. work 
FOR SALE 
2% GAUGE FULLY AUTOMATIC Fiat power pLAnr 
1—Grosser 32”, 80 needles, 3 bars, 3 carriers 
1—Grosser 34”, 85 needles, 3 bars, 3 carriers - 
a 
1—Grosser 36”, 90 needles, 3 bars, 3 carriers a 
1—Grosser 40”, 99 needles, 4 bars, 4 aie 
1—Grosser 45”, 114 needles, 3 bars, 4 carriers 
All these machines are equipped with 2 needle racks, 10 end elec. 
tric stop motion, Knupen stitch, half cardigan, full cardigan and ee 
tubular lock cams working automatically. 
1—tLeighton circular sleever, 6” diameter, 2'2 gauge, 56 needles 
with automatic tightening attachment. 
1—Circular 5” pocket machine, 37 needles, 22 gauge. 
1—Circular border machine, 2%4 needle diameter, 2'2 gauge, 20 
needles. 
1—Sotco Looper and table, 2’2 gauge. 
Priced for immediate sale and can be seen in operation on our 69 
premises. 
BOX 280B | 
OFFER US YOUR SURPLUS 
MACHINERY & EQUIPMENT 
HIGHEST PRICES PAID 2— 
2— 
1—Phila. Jacq. LH, 6 cut, 30” Z 
1—Phila. Jacq. TA, 5 cut, 30”, 12 feed ; yer 
2—Wildman PB2, 18” & 24”, 8 & 10 cut g i 
4—Loopers and tables, model P, 14, 15pt. 2. 
2—Phila. Jacq. TA, 30”, 10 cut, 12 feed, 4 col. stripers ‘ 
1—Phila. Jacq. LA, 912 cut, 6 feed, 3 color striper 2—t 
6—Merrow machines, model A3DWI 
1—Scott & Williams Interlock, 30°, 32 feed, 24 cut — 
1—Brinton PR 19, 28, 10 cut pattern wheels ; t 
2—Phila. Jacq. TJ, 10 cut, 30”, 12 feed, 4 col. stripers, automats 2-1 
2—Dubied VV, 52”. 8 cut machines —? 
2—L 
1—Universal Supramat, 12 cut, 62 8—P 
2—Suprafix border machines, 10 & 12 cut, 24”, 6 borders at once 1—P 
1—Phila. Jacq. TJI, 141% cut, 30”, 12 feed, 4 color stripers 1—P 
5—Phila. Jacq. TA, 14” to 18”, 4 feed, 6 to 12 cut 7 
1—Roto-Coner, 20 spindle, latest style, with waxing attach. Pile 
2—Phila. Jacq. TAI, 13%, 16% cut, 30”, 12 feed, 4 col. stripers i—¢ 
1—Phila. Jacq. LA 15”, 8 cut, 4 feed, 2 col. stripers 3+L 
1—Phila. Jacq. LA, 14”, 8 cut, 4 feed, 2 col. stripers 2—§ 
3—Phila. Jacq. MLW, 28”, 11 cut, 24 feed, automats and wheels — 
TEXTILE MACHINERY * AUCTIONEERS * APPRAISERS 
174 Scholes Street Brooklyn 6, N. Y- 
EVergreen 7-3715 - 6229 - 6241 
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WANTED-—BRINTON PR 19 

28” and 30” 
10 and 11 cut—24 feed oo 
Write BOX 49, Realservice Advtg., 110 W. 34, N. Y. 


MACHINERY WANTED 
7 cut Dubied VD machine with 4 bars. 


SUBURBAN KNITTING MILL | 
5805 Park Road, West Hollywood, Fla. 


ATTENTION: 
BATHING SUIT MANUFACTURERS 
LISTING FOR SALE 
3 VERY UNUSUAL MLW MACHINES 
28”, 960 needles on 24 feeds when on wheel work, 
and 12 feeds when on Jacquard, but also equipped 
to make body lengths with 1x1 ribbed cuffs and 
separations while on Jacquard, or on 22 feeds when 
on interlock, ribbed or other stitches in body lengths. 
All the feeds are equipped with 4 color stripers and 
48 end electric stop motions. Priced for immediate 
sale and can be seen in operation on our premises. 


BOX 280A 


FOR SALE 


2—Jacquard TJ machines, 28”, 7 cut, 
3 color stripers. 
Both machines can be seen in operation. 
GERARD KNITTING MILLS 


694 Metropolitan Ave., Bklyn. 11, N. Y. 
STagg 2-5428 


FOR SALE 


1 Philadelphia Jacquard TAI, 14% cut, 30”, 
Machine No. 4635. 


12 feed, complete with stripers. 


Excellent condition. Set to run on PIQUE stitch. 


BOX 328 


WANTED 


2—26”, 1380 Supreme cylinders, 
with or without wheels. 


BOX 320C 


FINISHING PLANT FOR SALE 


Equipped to finish 500 dozen per week. Reasonable. 


~ 


Is in production now. 


BOX 325 


Best Buys 


2—Universal “Supramats” 62°’, 4 cut, 4 bar, 


complete 

2—Phila. Jacq. TJl, 14% cut, 30” 12 feed, Jacq. 
automats 

1—Supreme BRW, 4 cut, 30”, 16 feed, stripers, wheels 

4—Phila. Jacg. TAI, 834, 13, 15, 162 cut, 30”, 12 feed, 4 col. strip. 

1—Phila. Jacg. TJ, 10 cut, 30” 12 feed, 4 color strip., automats. 

2—Phila. Jacq. TJ, 7 & 8 cut, 28” 6 feed, 4 color strip. 
automats 

2—Phila. Jacq. LH, 8 cut, 30” & 28”, 6 feed, 3 col. strip 

2—Scott & Williams Interlock 30”, 32 feed, 14 & 
cut 

— 32”, 36 feed, 8 cut, multi-feed jersey and 1x1 
rt 

2—Phila. Jacq. LA 30”, 12 feed, 7 & 10 cut, 3 col. str. 

1—Phila. Jacq. LA, 15”, 7 cut, 4 feed, 2 col. str. 

2—Leighton transfers, 6/2 & 10 cut, 32” & 34”, 9 feed, 4 col. str. 

8—Phila. Jacg. TA, 11” to 20”, 4 feed, 6 to 12 cut 

1—Phila. Jacq. TA, 30”, 10 cut, 12 feed, 4 col. str., extra cyl. & dials. 

1—Phila, Jacg. MLW, 28”, 11 cut, 24 feed, automats & wheels 

6—Wildman PB2, 15”, 17”, 18”, 20”, 21”, 28”, 8 and 10 cut 

1—Brinton PR 19, 28”, 10 cut pattern wheels 

1—Universal “Supramat”’ 62”, 12 cut, 4 Bar, complete 

1—Queens Model “B”, 60”, 12 cut, High’ & Low needles, Jacks 

3—Lamb double head border machines, 5, 7 & 8 cut, with motors 

2—Supreme flats, 44”, 7 cut, high & low butt 

2—Roby double jack flat Links & Links, 7 cut, 88” & 96” 


Joseph Konelowit, Juc. 
APPRAISALS — LIQUIDATIONS 
600 Broadway, Brooklyn 6, N. Y. 
EVergreen 7-1145 


FOR SALE 
Complete Knitting Mill in Ridgewood, Brooklyn, 


now in operation. 
With complete finishing equipment. 


IDEAL KNITTING MACHINERY CORP. 
932 Madison St., Brooklyn, N.Y. HYacinth 1-3975 


4 — 7 cut circular Links machines. Fully 
automatic. Capable of making jacquards. 


HELP WANTED 


MECHANIC WANTED 


First class. Experienced on TJI and © 
Links machines. Must reside in New 


York area. Company benefits. Write: 


BOX 260K 
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KNITTED OUTERWEA 


PRODUCTION FOREMAN WANTED 


Must be thoroughly experienced to take complete 
charge of mill from knitting to fiinished garment. 
Must be production and quality conscious. 


Excellent working conditions. 


_ Good salary and other benefits. — 


Mill located 50 miles from New York City. 


BOX 320H 


r SALESMAN WANTED 

who has experience and extensive background 

in the knitted trimming line. For a growing firm. 
Good salary and commission. 


BOX 300B 


YARN STOCK CLERK WANTED 
Intelligent, capable of handling yarn stock in- 
: ventory. Good opportunity for experienced man. 


INWOOD KNITTING MILLS 
3954 Tenth Ave., New York 34, N. Y. LOrraine 9-0946 


WANTED 


Man with thorough knowledge of children’s 

sweater operation, including production, 

quality control, purchasing and market con- 

dition, to head Eastern Division of leading 

national concern with headquarters on West 
Coast. All replies confidential. 


—~ APPLY BOX 320K 


KNITTER-MECHANIC WANTED 


on flat machines. 


Steady position. 
BOX 321 


TIMES 
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POSITION 


2 
\| 


CAREER OPPORTUNITY 


Leading knitwear manufacturer seeking experienced management 
minded knitwear executive to take full charge of substantial 
operations from yarn through finishing. 


BOX 327 
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WANTED 
By Leading Yarn Jobber | 
and Mill Representative 
in the Metropolitan area 


for the right man. 


Unlimited earning opportunity 1 

4 


We offer a complete range of 
yarns, including synthetics and 


wool. 


SALESMAN 


Old established sweater firm seeking top-notch 
salesman for California and West Coast area. 


Popular priced line. All replies confidential. 


BOX 320D 


WANTED 


We will pay TOP DOLLAR for a top quality LOOPER 
TRAINER FORELADY OR FOREMAN. If you are one of 
the BEST in the industry, this is the OPPORTUNITY of a 
LIFETIME. Steady, permanent, no lay-offs, beautiful air- 


conditioned factory. 


215 West White Horse Pike, Berlin, N. J. 
ROckwell 7-1650 


WANTED 


Man to take complete charge of knitting department 
in plant producing 1200 dozen per week. Must have 
thorough knowledge of circular and flat machines, and 
ability to handle orders, yarns, work to dyers, etc. 


Good opportunity. 
BOX 320L 
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POSITIONS WANTED 


EXPERT UNIVERSAL MECHANIC AVAILABLE 
Bulky, full-fashion, cut & sewn and trim house experience. Shaped 
collars and novelty collars on fine gauge. If it can be made on a 


Universal, | can make it. Capable of taking complete charge of large 
flat department. South Jersey or Philadelphia preferred. 
BOX 320 


\UGUST 8. 1960 

PRODUCTION MAN WANTED WILSON YARN CORP. 

141 Wilson Ave., Brooklyn 37, N.Y. GL 6-9686 H. BERMAN 
for production control of ladies sweater knitting mill. Per we PAY We Buy & Sell We carry in steck 
manent position with excellent position for right party. TOP PRICES FWORSTED & SYNTHETIC] 2! colors and 

FOR all sizes for the 
BOX 320B SURPLUS YARN YARNS knitting trade! 
MECHANIC WANTED mee WE BUY AND SELL i EDFORD YARN CO. 
on Supreme ROF and automatic machines. o< . Worsteds — Synthetics — Blends MAin 2-1340 7 
ity. N i ‘ Brooklyn, N. Y. 
Good opportunity. New York City area AT BEST PRICES! 
BOX 320E 
POSITIONS | WANTED FOR CASH Worsted - Zephyr - Synthetics Cotton 


We always carry a large stock of yarns, dyed on 


CALL EV 8-8277 civching ave. CENTURY 
YARN C0. 


BEN BALIF Brooklyn 6, N. Y. 


| CAN YOU USE TALENT? 


A creative, resourceful woman—8 years experience in own custom hand 
knitting business. FIT-NKOA student. Commercial art, mechanical drafting 
and technical experience also. Interested in positions leading to design- 
ing and/or styling knitted outerwear and fabrics, New York City area. 


BOX 294 


SURPLUS YARNS BOUGHT & SOLD 
RIDGEWOOD YARN CORP. 
FOR SALE 


150 Ibs.—2/10, skeins, 65% lamb’s wool, 20% Shetland, 15% mohair 
125 Ibs.—200/3, Ban-Lon yarn, natural 
658 Woodward Ave., B’klyn 11, N. Y. EV. 2-8000 


HEAD SHIPPING CLERK 


seeks connection with reliable men’s or ladies’ sweater firm. 
Mature. Thoroughly experienced chain and department stores. 
Can take complete charge and supervise help. 


BOX 326 


WANTED TO BUY — CASH 
70/2 STRETCH NYLON YARNS 


KNITTER AND MECHANIC 


Wishes position with small mill. PR Brinton, MLW and other pattern wheels. 
Accustomed night shift. Expert fine gauges, bulky, etc. 35 years experience 
all types of circular and flat power, including hand machines. References. 


G. P.O. Box 364, New York 1, N. Y. 


Big quantities — Lowes prices — For export. 
BOX 324 
YARN FOR SALE 


900 Ibs. 36, 1 H.B. Orlon acrylic type 42 natural, 
cones, original cases. $1.00 lb. delivered. 


YARN EXCHANGE 
358 Fifth Ave., New York, N.Y. BRyant 9-9287 | 


SWEATER MERCHANDISE MANAGER 


of one of the largest coordinated ladies’ sweater 
operations in the industry, wishes to change his 
position. Only interested in a top level position 
with a progressive company. For complete infor- 


mation, write — 


BOX 323 


YARNS FOR SALE - At Reasonable Prices 
1500 Ibs.—3 run, 75% lamb’s wool, 25% Orlon acrylic, black, cones 
1650 Ibs.—3200 yds., loop yarns, white, peacock, ginger, black, cones 
1750 Ibs —9/1, 15/1, 1/32, 50/2, 60/2, black, Orlon acrylic and Acrilan 
acrylic, cones 


900 Ibs.—1/20, black, 20% wool/80% Orlon acrylic, cones 

400 Ibs.—2/27, maize, 100% Darvan nytril, cones 

275 \|bs.—1/26 char. grey Turbo Orlon acrylic, cones 

375 |lbs—1/30, hi-bulk, 70% black, 30% natural, cones 

400 Ibs.—1/32, It. heather, 55% Orlon, 45% Arnel, cones 


2200 Ibs.—3 run, 3.5 run, 5 run, lamb’s wool and Orlon acrylic, cones 


600 Ibs.—1% dk. brown, 2% red, 100% Wool Shetland, cones 

850 |bs.—2/14, 75% Wool, 25% Nylon, black, cones 

700 Ibs.—17% run, loden green, gold, wool and nylon, cones 

1500 Ibs.—134 and 2%, camel, 75% wool, 22% mohair and 3% nylon 


BRITE YARNS CORP. 


191 Broadway, Brooklyn 11, N. Y. EVergreen 7-1525 


MERCHANDISE WANTED 


YARNS WANTED, FOR SALE 


FOR SALE \ EDFORD YARN CO. 
79 Clifton Plece 
ELASTIC YARN FOR KNITTING 


MAin 2-1340 


@ All Sizes and Celers 


WANTED 
KNITTED FABRICS 


for skirts and dresses. 


BOX 320A 
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KNITTED OUTERWEAR Timp 


CLOSEOUTS 


CLOSE-OUTS WANTED 
CASH PAID fer surplus stocks of Sweaters and Bathing Suits. 


BERNETTE TEXTILE COMPANY 
101 W. 31 St., New York City BRyont 9-5526-7 


KNIT FABRICS, CLOSEOUTS WANTED 


Cottons, Jerseys, Nylon Fleece, Lastex, Novelties, Metallics. 
Woven Piece Goods and Remnants. We pay cash. 


CHARMKNIT CORP., 82 Franklin St., N.Y.C. WA S5-6828 


KNIT CLOSE-OUTS WANTED 
Top prices for solids, stripes and fancies. 


S. LEVINE AND SONS 


639 Ind St., Allentewn, Pa., HEmiock 5-3578 


M ALE 


SAVE MONEY ON POLYETHYLENE BAGS 
9% x 13—G. 001 @ $5.15 per M—G. 00075 @ $4.50 per M 
11 x14—G.001 @ $6.35 per M—G. 00075 @ $5.25 per M 


LUCKY POLYETHYLENE MFG. CO 
454 Berry St., Brooklyn 11, N. Y. EVergreen 8-5403 


REPRESENTATIVES WANTED, LINES WANTED 


SALES REPRESENTATION 


Textile executive seeks representation for distributor of supplies, machinery 

and materials used in Knitted Outerwear Industry. Have long been affiliated with 

one of the largest mills in Philadelphia and have wide acquaintance with 
manufacturers of textiles and knitted outerwear. 


SIDNEY FRIEDMAN 
1021 WELLINGTON RD., JENKINTOWN, PA. 


REAL ESTATE 


TRADE WANTS 


RATES: one insertion—35 cents per word. Words set completely in capitals 
— 40 cents per word. Box numbers count as two words. Minimum cost of 
advertisement—S5.50. Minimum cost of Positions Wanted advertisements 
— $5.00. Trade Wants for Monday's paper must be in by preced. 
ing Wednesday, 2 P.M. Please enclose payment with your order 


Contract work wanted. Knitting 
finishing on all types interlock sy 
ers, classics and novelties. Box 320G 


Knitter 
Universal 


Mechanic. Experienced on 

Dubied and Alemannia 
flat machines, seeks part time work 
servicing machines. Northern New 
Jersey only. UNion 3-1027. 


Contract work wanted on 7 gauge 
flats. Fancy stitches. Fine workman. 
ship. STagg 2-2254. 


For Sale—Cash or Terms—Used fia 
machines, Dubieds, Supremes, 
7 cut and 10 cut, 23'42”-60" width, 
all in running condition. Joseph Plat. 


LEASE—SALE. LOFTS—BUILD- 
INGS. ALL SIZES — ALL LOCA- 
TIONS. MILTON WOLF & CO., 
744 BROAD STREET, NEWARK, pick, 68 Richardson St., Brooklyy 
NEW JERSEY, MI 3-8844. N. Y., STagg 2-2624. 
CONTRACTORS WANTED, CONTRACT WORK WANTED 


CONTRACT WORK WANTED 


on 6, 7 and 8 cut LH machines. Looking for 
work on knitted suits, brushed and bulky 
sweaters. Ladies’, men’s and_ children’s. 


BOX 320J 


WANTED 
Contract Work on High Quality—tLow Price Labor 
4 cut bulkies, 10 cut MLW machines, 10-11 cut transfer machines, 8 cut 
TJ machines, Scott & Williams machines. We have some production open. 
Kindly reply to: 
BOX 320F 


PRODUCTION AVAILABLE 


for Spring season on Links and Links front 
designs for men’s shirts. 


BOX 329 


FOR LEASE 


Sewing plant, 100 trained operators, modern air conditioned one story. 
Favorable North Carolina city. Inquiries discreetly confidential. 


AL SMITH, Broker 
1212 Independence Bidg., Phone EDison 4-6650 
Residence EDison 2-6508 Charlotte, N.C. 


CONTRACTORS WANTED, CONTRACT WORK WANTED 


FULL FASHIONED 
CONTRACT WORK WANTED 


Contractor has opening for 300 dozen per week P ; 


on ladies’ and men’s classics and novelties. Ban- > o 
Lon, fur blends, and all other yarns. Quality 
workmanship guaranteed. Can supply substantial 


references. 


BOX 310H 


BUSINESS OPPORTUNITIES 


| BUSINESS OPPORTUNITY 


Organization experienced in knitted outer- 


wear field, both in manufacturing and selling, 
is interested in becoming associated with a 


large firm. If need be, will invest. 


BOX 310B 


BEST RESULTS 
TRYA 


“MARKET PLACE” AD 


UNUSUAL OPPORTUNITY FOR 
SOUTHERN TURBO ORLON SPINNER 


Established Northern spinner—manufacturing complete 

variety of colored yarns—with experienced and high 

type yarn sales organization—seeks to represent South- 
ern mill on natural Turbo Orlon yarns. 


STRICT COMMISSION BASIS. COVERING FINEST 
KNITWEAR ACCOUNTS IN NEW YORK 


& PENNSYLVANIA AREA. 


BOX 322 
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AUGUST 8, 196000 


prime producers 


and other modified continuous filament yarns > 


of this remarkable yarn 


Throwing Company 


Plymouth, Pennsyloania 


R. P. SCHELLENBERG 
627 West Main Street 
Plymouth, Penna. 


HUGGINS-CLELLAND 
1440 Broadway 
New York 18, New York 


BR 9-8752 PR 9-9568 
FORREST B. SHARPE G. ALLEN MEBANE c.M. PATTERSON 
P.O. Box 1122 P.O. Box 351 . 222 West Adams Street 
Dalton, Georgia High Point, North Carolina 4 q Chicago 6, Illinois 
RA 6-6787 


BR 8-1653 


HP 2-8751 
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KNITTED OUTERWEAR TI 


| WOONSOCKET 


SPINNING 


_ When you buy from Woonsocket you are buying the best! W! ne ls hair, angora, 2 1 
blends, mohair, lambs wool or other specialty yarn, Woonsocket begins with the world’s Woonsocket 
esses them in its own mills, under highly scientific control until the yarn is delivered promptly to your factory. 
you are assured of an adaptable resource, able to meet the constantly changing demands of men’s and women’s fashie 
| 


Distributed by AMICALE YARNS, INC., 511 Fifth Ave, New York 17, N. Y., MUrray Hill 2-1656 
A. M. Krasnoff, 1 Belmont Ave., Bala Cynwyd, Pa., MOhawk 4-6345 e Sam M. Butler, Inc., 1810 East 7th St., Charlotte, N. C., EDison & 
Edgar Worth, 1511 W. Florence Ave., Inglewood, Calif., ORegon 8-4293 e Textile Yarn Co., 222 W. Adams St. Chicago 6, IIL, DEarborn 2-5) 
Spun by WOONSOCKET SPINNING CO., 115 Ricard St., Woonsocket. Rhode Island, POplar 9-3100 
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